| ;
20 November 2015 L' VE w

T. +44 (0)20 7486 7007

,, F: +44 (0)20 7486 2002
Cal! for Evidence Co-ordinator
Department for Culture, Media and Sport
100 Parliament Sirest W www.audience.uk.com
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Dear Mr -

re Review of Consumer Protection Measures
Applying To ThgResale of Tickets

Please find enclosed a chronology of press news stories from our publications LIVE
UK and Audience, charting the arrival of US-orientated ticket resale sites in the UK.

It begins with the live industry iobbying government to regulate against the pending
threat of industrial-gcale and insider ticket touting distorting what was a relatively
balanced and fair ticket market.

The government didn't see the danger and the live music industry’s predictions
proved sadly true. Viagogo launched here, then Seatwave, Ticketmaster's Get Me In
and finally eBay-owned StubMub ~ all fighting for business from the same touts and
anyone else they could persuade to divert face-value tickets io the resale sector.

The founder of StupHub told me personally that, as a stakeholder in the live music
business, | could share in the profits that could be extracted from those music fans
prepared {o pay more than face value. All 1 had to do is access tickets and post them
on the site, anonymously, of course.

If you have any queri s,'ther} do not hesitate to contact me.

Yours sincerely

enc

26 Dorset Street LONDON W1U 8AP UK
Company number 5210600 VAT No, 843572417
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siomotions and socials have Been
sancetles Reiunds are being oftered for-
shows by Laibach and Level 42, with the
atter event moved tao the Astoria.
Located in the Hackney area of the
capital, Ocean was established using £23
miliion of public regeneration funding.
Tne idea was to create a centre that could

the nacessary funding to allow us to -
continue restructuring the business.
Regrettably we therefore have to
announce the immediate closure of the
Ocean venue in Hackney with a total of 35
redundancies. We will now take measures
to place the company in liguidation.”

NATIONAL AREMAS Association (NAA)
crairman Peter Tudor is {rying to initiate
tatks with interpet auction sites in an
effort to stop concert tickets from being
re-scld online.

Tudor says the practice, which is
increasingly rife, is causing problems at
svery show at Wembley Arena, where he is
director of sales and marketing. Although
the issue is not officially an NAA
matter, he believes 1t I8
acversely affecting venues up
and down the country.

“We have people turning up
at the box office to collect
tickets they have bought on
¢Bay at every show now,' he
says. "Most of the time, the
tickets are indeed waiting for them, but
i & lot of cases, peopie have simply been
ripped off and it results in furious

aflatial

i

customers confronting our staft.”

However, Tudor is guick to point out that
it isn't just the punters who are in danger
of losing money. "We're seeing entire
shows sold out very quickly nowadays, yet
moments later, tickets for those shows
appear for sale on eBay. So the promoter
can't tell is the rush on tickets if genuine
and may add another night when there is
nc real demand.”

Agent and promotier John
Giddings of Sole is backing
Tudar. “We have these problems
with all of our shows,” he
reveals. “People have been
offering tickets for U2 on eBay
for the past month and they
aren't even on sale yet, The
bottom line is the general public are
desperate fo get their hands on our
tickets and the interneat has taken touting

R A,

to a completely new level.”

Giddings maintains that promoters ang
venues should work together on an
education campaign to stamp out ticket
touting. “We should
be running newspaper
ads to teli people to
onty buy tickets from
officiai fickel
agencies,” he says.

Tudor concludes,
“We really need to
make the consumer
aware of the pitfalls.
Our terms and conditions say that it &
ticket is sold ¢n, then it is void, but there’
no real way of enforcing that. However, if &
show 1s cancelled, the holder of & ticket
can't exactly go back te the selier on eBay

and demand a refund and if they come ¢

us we'li have no record of them.”
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Commons and Lords support transparency

FOLLOWING A vote in the House of Loids on 24 February and & Govern-
ment U-turn, an amendment to the Cansumer Rights Bill is set to rock the
toundations of the secondary ticketing markel,

nce enacted, the amendment will make it more difficult for ticket touts
1o offer or sell tickets not in their possession, far criminals to make avto-
mated mass purchascs via compuier systems (commonly known as bots)
and for Jive music industry figures to sell tickets without being identified.

The changes to the bill, tabled by Conservative peer Lord Moynihan and
with the backing of Labour and Liberal Democrat peers, reguires that resedl-
ars provide the ticket’s seat number or standing information, whether any
restrictions appiy {student price or under 18} and a licket's face value,

i the initial ticket purchaser is 2 member of the general ublic, it will not
be necessary for them to ba identified. But the amendment mecahs that web-
sites stich as Ticketmaster-owned Get Me Inl and Seatwave, Viagogo and
eBay-owned StubHub will be required 1o reveal the identity of sellers who
have an involvement with the event or their company.

“f 3 ticket is sold by way of a business - such as a pro-
moter, artiste, sportsperson, someone acting an behalf
of the venue or 3 secondary operator - it witl be neces-
sary to declare who they are,” says tickat security expert
Reg Walker of The Iridium Consultancy.

The amendment also requires the Secretary of State
to review the secondary ticketing market, the business
rmadals used, insicer touting, profiteering and the effect

riusic and sports fans, within 12 months and seport
to Parliament.

The Department of Cuiture Media and Sport will
decide who cheirs the statutory review and Mike Wegtherlay MP, co-chair
of the All-Party Parliamentary Group on Ticket Abuse (APPG) has already
offarad his services to cullure secretary Sajid Javid,

"Whalever the review says has to be debated in Parfament, There is no
obigation to put legisfation In aflerwards but Governrnent wili ind it very
hard to argue against the recommendations of the review! Weatherley tells
LIVEUK

The amendment aiso requires ticket reseliers to report actual or suspecled
criminal activity. Failure Lo do so will resultin a ine of up to £5,000.

“The fact that the Governement has had to introduce legislation o foice
secondary licketing platforms 10 report crime s a darmning indictment aof
thelr failure to do so in the past)” says Walker, whose company dealt with
maes than 3,500 victims of fake tickets in London dwring 2013-2014, many
sald thwough websites such as Visgoyo and Seatwave,

The 8illis expecied to return 1o the House of Cornmans for delsate wathin
glays of LIVE UK gaing to press, and the Government, having voted againstan
sarhier amandment (see LIVE UK issue 180), has said that it will now suppart
the charges,

APPG co-chair Sharon Hodgsen MP who was featured in the February
2002 Channel 4 programme Dispatches: The Grear Ticket Scondal, weliomed
the decision.

"y APPG colleagues and | have camspaigred for years 1o make soine real
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“After five years of
campaigning this is
a well-earned and
ground-breaking
first step”

Rod Smallwood

changes to this broken markeiplace and the taw
needs to finally address this issue.

“it is becoming harder and harder for ordinary
people 10 go 10 see the arlistes or events that they
love, resulting in attending these events becoming
the preserve of the more well-¢if) says Hodgson.

Iron Maiden manager Rod Smallwood, who has
also long fought against industriat-scale touting, is
delighted with the result.

“After five years of campaigning this is a well
earned and ground-breaking first step,” he says.
“We can hopefully progress more over the next
year during the mandatory review period, espe-
cially as the major sports bodies are now vocal and
committed”

However, on the other side of
the debate, StubHub’s interna-
ticnal CEO Brigitte Ricou-Belian is
dismayed by the change of events
and tells the Financial Times that
the eBay-owned company will
examine whicther the Govern-
ment's proposal complied with
Eurapean Union law.

“‘It's not great {or our business
or great news for our consumers,”
she says, describing the amend-
ment as “misguided” In an interview with BBC
Radio 1's Newsbear programme, she claims the
amendment was "driven by event arganisers who
want 1o cancel reseld tickets ... and even blacklist
some f2nst

A spokespetson for Viagogo dismissed the
changes, saying, "5 business as usual. Ticket
resale was legal yesterday, is legal today, and will
still be legal tomorrow.

“The only practical implications of the new leg-
islation are thar we might need to publish some
sdditional information about the tickets on our
site later this year”

A statement by a Ticketmaster spokesperson
says, "W look forward to working with the govern-
ment and the indusiry to implement this reguia-
tion to the benefi of all consumers and continuing
au work Lo provide market based solutions, both
within the primary and secondary saciurs, so defivaving higher ievels
flansparendcy, choice and protection”

Cince it cornpletes its passage through the House of Canmans, the £
straer Rrghts Bl will come into effect within months,




WNITED KINGDOM
Glastonbury festivai is seriously
considering the idea of issuing
photo-cards as tickets for the
2005 event.

Fad up with the irrepressible
touting of tickets, particulariy
online, festival organiser Michael
Favis is floating the idea to the
public and tells Audience the
concept is meeting with approval.

"It would be a plastic card, but
contrary to rumour, i would not
be an identity card,” he says. "It
would display the buyer's name,
date of birth and photo and would
use a computer chip fo make it
virtuaily impossible to replicate.”

Although Eavis is determined
to close down the black market
in tickets, he is anxious not to
alienate the public and, as such,
he and daughter Emily aired the

photo card plan on BBC Radio 1
to gauge response.

“From the feedback Emily had
through Radio 1, 92 per cent
were in favour of a change if it
means tickets are not going to
be re-sold to them for hundreds
of pounds,” says Eavis,

Tickets were
being bought
and re-sold at

hiuge projits

'
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“We made huge improvements
to the ticketing this year, but I'm
stili not satisfied with it. Tickets
were being bought and re-sold at

huge profits and there were a
number of forgeries, which
amount to unknown thousands "

However, confident that he
may finally have found a way to
beat the ftouts, Eavis is now
awaiting pricing on running
proximity card readers at the
festival's access gates.

“The cost fo manufacture
gach card would only be 40p
($0.77), but we have six miles of
fencing to link the card readers,
so we're undertaking a study to
establish whether the idea is
viable,” he adds. “The good thing
is that the principle s
acceptable to people and I'd be
very pleased if we could
eradicate the scams and touts.”

The event's website is alréady
warning fans not to buy tickets
being offered on websites, as the

Frresee Feaenes o raualuvare

festival itself has yet to put any
on sale. It also says no acts have
bheen confirmed.
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Financi'al- detalls of the |

most structural work in tne
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THE DEPARTMENT of Trade and
industry has shut down ticket agency
Getmetickets.net after investigating
music fans' claims of over-pricing and
failure to deliver.

The Getmetickets website gained
notoriety after customers complained that
they paid high prices to get into sell-out
shows, but their tickets failed to turnup. The
operation was twice the subject of probes
by the BBC's Watchdog programme, as well

The opinians exprassed by coniributors w this pubkication are not @ways 3 rellecion ofthe o

ho cesponsibility car bie acceptes for erots of amissions. Mo par of this puthication can be rep

as national press articles.
Secretary of State for Trade and

industry Alan Johnson presented
petitions in the High Court to wind up, in
the public interest, three related
Getmetickets companies. The court has
appointed Official Receiver Paul
Titherington as provisienal liguidator of
the trading company, pending the
hearing of the petitions in March.

At the time of closing, Getmetickets

sons 0r the policy of the publishers,
ced in any form vathaut the wiiteen autnerty of Miade

was offering tickets for acts inciuding
The Eagles, Eric Clapton and Take That,
with prices rising to £1,777 for the top
seats for the Rolling Stones,

In a notice on the company's website,
Titherington says, “When my staff attended
the company’'s premises a number of tickets
were recovered. it appears that the
company does not have sufficient tickets fo
supply all its customers who have ordered
and paid for tickets.”

tover photo ® Angela Lubranu‘, Live |
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CPA blasts minister
over touting inaction

ANGRY PROMOTERS are urging music fans to bombard the culture minister
with letters urging her to outlaw the resale of tickets for gain, following the
Government's inconclusive final summit on ticket touting.

Concert Promoters Association (CPA) delegate Rob Ballantine of SJM
Concerts accused the government of lack of determination to put genuine
pressure on touts and sites such as eBay, and said the body's lobbyists will
remain active,

Secretary of State at the Department for Culture Media and Sport
(DCMS),Tessa Jowell, has asked for further evidence of key issues and
promised the Government will come up with a final decision within weeks.

Says Ballantine, “Whilst we welcome the Secretary of State’s clear statement
that the government is against anyone re-selling a ticket for commercial gain,
we are frustrated they still have not acted to give us the necessary tools to
self-police our touts.

“It s clear the government is presently still unable to offer or support any
proposal to help stamp out touting,” he says.

Once again the meeting did not include any representation from the
Assaciation of Secondary Ticket Agents (ASTA), although the organisation’s
marketing director Marc Melander doesn't seem too worried.

“What is clear though, is that the government is not going to introduce
legislation to criminalise secondary ticketing, so | think what might happen
now is that the CPA will start their own legal action, using contravention of
ticket [terms and conditions] to launch their own private prosecutions.”

However, a DCMS spokesman replies, “our survey of music fans says the
majority want to keep the system as it now stands, and after all, the vast
maijority of tickets are sold at face value and don't go to touts for re-sale.

“Ne are also awaiting the Unfair Commercial Practices Directive from the EU.
This gives consumers general protection from rip-offs and we want to see how
it works out before taking any further steps.”
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Secondary ticketing rep dropped from summit

CONTRARY TO pressure from
the live sector for the
Government to ban secondary
ticketing, Culture Secretary
Tessa Jowel! has put the
industry on notice to deliver
significant progress itself

* within 12 menths.

in a 17 Jujy meeting at the
Department of Culture Media
and Sport (DCMS) to discuss
the touting issue, Jowell and
creative industries minister
Shaun Woodward challenged
the industry to come up with
sofutions, but warned that if it
fails to do so, the government
would not rule out legislation.

The ministers are pushing
for an industry agreement to
introduce a returns policy
whereby fans can
return tickets at
face value to the
eriginal sellers, if
they are unable to
attend an event.

Other measures
called for by Jowell
include a Concert
Promoters
Association (CPA) website,
where fans can exchange
tickets at face vaiue and a
drive to work with the Office
of Fair Trading (OFT) to draw
up terms of conditions
and kite marks for ticket
sales websites.

In refurn, the government
has pledged to continue
working with the industry and
OFT toc draw up a code of
practice for both primary and
secondary ticket sellers.

Joweil says, "t have met
with the industry three times
now and good progress is
being made. But the industry
shoujd consider itseif on
notice - if it hasp't come up
with a workable soluiion to
stamping out the most
unscrupulous fouts by next

summer, we may consider
targeted action and changes
in legislatiocn to ensure
genuing fans are protected
from expioitation.”

Those attending the ticket
touting summit included the
CPA, the Natlonal Arenas
Associafion {NAA)Y, the
Society of Ticket Agents and
Retailers, the Millennium
Stadivm, Ticketmaster, See
Tickets, eBay and various
sporting bodies.

Un-invited ASTA

However, the Assoclation of
Secondary Ticket Agenis was
prevented from attending, as
its marketing director Marc
Melander reveais, "We were
:# told by the DCMS
the week before
that we were no

fonger invited
because they didn't
think it was
appropriate for

ASTA to be there,
“We're obviously
disappointed by
that, bui it came on the back
of the qgovernment asking us
to provide svidence that the
primary market was selling
tickets on to the secondary
market,” says Melander, “But
if we weare to pame names,
then those ticketing sources
would simply %
disappear. :
“I can say though,
that we did not waik
away from these A
discussions and we wppes

still want to be B
involved in these !
talks going

forward,” he says.
A DCMS spokesperson tells

LIVE UK, "We are siil
committed te working with
them {ASTAL At the lasi

meeting, we gave a rough guide

for a code of conduct and asked
representatives to work on it.
We didn't think that ASTA had
gone far enough and were not
quite ready for this meeting.
We thought they needed more
time to work on it

Positive progress

Meanwhile, NAA chairman
Geotf Huckstep tells Live UK,
"It was a very positive
meeting as far as the
promoters and venues wersg
concerned, as a great deal of
thought had been given to the
yviews we expressed at our {ast
meeting in April,”

At that April meeting,
representatives of the live
music industry were dismayed
to be sitting at the same tabie
as ASTA, as that was seen to
legitimise the body.

“ASTA were nof invited to
the iatest meeting, which was
& very positive step and
shows the government now
has a much clearer
understanding of what our
issues are,” says Huckstep,
who is also chief executive of
Nottingham Arena.

Concluding, Huckstep says,
"We've already made
significant steps into
improving the business and
everyone is committed {o the
self reguiation process. For
instance, the
industry is now
adopting a formal
returns policy and
Live  Nation is
setting up a ticket
e x ¢chanage
pregramme.

A DCMS
spokesperson says
the department is

undertaking research into
secondary ticketing and to
what extent ticket-buyers and
events are being affected.




CONSTERNATION FOLLOWED
the Government's decision to
intervene against eBay on
behalf of the BBC, when the
auction site listed free Radio 1
Big Weekend tickets for sale.
Minister for the Creative
Industries Shaun Woodward
criticised eBay after tickets for
the 30,000-capacity event were
being touted for more than
£600 a pair on the auction site.
The Department for Culture
. ind Spert (DCMS) says
Joaward feels strongly about
this particular
situation,
because it
claims eBay

e

*We estimate that 20-
25 per cent of concert

e New committee appointed
* | abel does auction site deal

"There's no difference between
a fan of the Killers being unable
to buy a ticket at face value,
because some ofher teenager
has bought four in order to sell
two at massively inflated prices,
and the resale of tickets to the
Concert for Diana.

“We've had summit after
summit with [DCMS Secretary
of State)
Tessa Jowell
and it's clear
that eBay and

was facilitat- . . at her
ing the sate of tickets are being traded, unofficial
the free . secondary
tickets, con- which was never the agents  will
trary to the i y not abide by
terms and case prior to eBag the terms and
conditions of . conditions
their issue. Nick Blackburn that are there

“Thls flies to protect the

in the face of all the hard work
that Radio One is putting into
’stampinq out fouts at the Big
Weekend,” says Woodward,
calling for eBay to block the
sales. “The artistes are not

g meney from this free
esent, so why should the touts?”

He adds, "This event is just
one example of crown jewel
events of national importance
that the Government Iis
considering giving special
protection from touts.”

But the protection of only a
few Government-
appointed events §
does not go down §
well with those in g
the industry who §
are committed fo §
stamping out §
secondary ticketing. [

“My personal view |
is that the goverment E
only seems %o act s
when a PR catastrophe looms,"”
5ays MNational Arenas
Association chairman Geoff
Huckstep, who is also chief
executive of Nottingham Arena.

Ce 1L

consumer,” says Huckstep.

See Tickets MD Nick Blackburn
welcomed the appointment of a
new Government select com-
rnittee ta re-examine the issue.

“We were very disappointed at
the end of the last meeting with
the Government, when Tessa
Jowell said she didn't feelit was a
big enough problem to warrant
legisiation, despite the fact there
is legistation for football and the
Ofympics,” says Blackburn,

"As a ticketing company, we
find that individuals often buy
more tickets than they
need, so they can resell
them - they are
becoming bedroom
touts. We estimate that
20 to 25 per cent of
concert tickets are being
traded - which was never
the case prior to eBay.

"eBay say they are
providing a service for

peopfe who cannot otherwise

get concert tickets, but that's
h*****ks, they are providing &
service for people o make &
huge profit,” says Blackburn.

‘tickets for charity

«such

An eBay spokeswoman
says, "As part of cur ongoing
dialegue with the Government
on the issues surrounding the
secondary ticket market, we
had a very positive meeting
with Shaun Woodward and we
are committed to further
discussions in due course.”

Endorsement denial

Meanwhife, record label
Warner Music International
(WMD) attracted widespread
criticism from the live
sector when it
emerged the company
had done & deal with §
secondary ticketing ¥
website Viagogo.

The deal will see

events and special
showcases offered
for sale on the site.

But WMI denies that by lnklng

the deal, they are endorsing
secondary ticketing.

Vice-president of Digital
Business at WMI Eric Daugan
tells LIVE UK, "We take note of
the fact that there are issues
to consider around secondary
ticketing and we want to
ensure that we are sensitive to
the concerns of consumers,
artistes and promoters.

"But Viagogo is a site where
a farge number of,
music fans con-
gregate in order to :
access music ex- !
periences and we
wanted to find a way :
to work with the site ¢
and tap into that
community.

“Artiste showcases
that benefit charities

are a means for us to interact

with this community of music
lovers and by offering places at
events - whether by
auction or fixed price ~ we are

LtV L&,
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giving to charity, offering fans
something unique and building a
buzz around an artiste at the
same time.”

Educating sense

Veteran promoter Danny
Betesh of Kennedy Street
Enterprises, whe is also a
member of the Concert
Promoters’ Association
executive, wants to see the
public educated to book
tickets from the venue and
the main ticket agents only.

He strongly counters the
argument that ficket auctions
establish the prices that the
market can bear.

“Live music has
been very buoyant
recently. But if we
continue to push
ticket prices up all the
time, it won't stay
that  way," says
Betesh. “Secondary
ticketing pushes
8 prices up a ot more
womlk and it will have a
negatlve knock-on effect.”

On the other side of the
fence, Association of Secondary
Ticket  Agents' chairman
Graham Burns calls for more
transparency and a level playing
field across the industry.

“What seems to be
acceptable for one person is
unacceptable for another - it's
a very contentious issue,” he
tells LIVE UK. “These Radio 1
tickets were apparently free
- to people drawn from
" alottery. So, if twon a
dishwasher in an
Arges promotion,
would it be un-
g acceptable for me to
1 self jit?"

4 Burns adds, "The
terms and conditions
1 on Miss Saigon tickets
4 say they're not for

resale; but they are cieariy

being resold openly in Leicester
Square. We need some sort of
clarity here. We need to decide
what's acceptable reseiling.”

1S30E 88



UNITED STATES MNow merged

as part of Live Nation
Entertainment, Tickeitmaster
(TM)Y and resale subsidiary

TicketsNow have sett!ed Federal
Trade Commission (FTC) charges
of deceptive sales on tickeis t¢
14 Bruce Springsteen & the E
Street Band concerts in 2009.

There were allegations of bait-
and-switch actics, whereby TM's
site sald "no tickets found” and
switched the consumer fo Tickets-
Now, where tickets were available at
various muitiples of face value.

T has agreed to pay refunds 1o
fans who bought tickets for those
Seringstesn  shows  through
TicketsNow, and to be clear about
the cosis and risks of buying
through its resale sites, The refund
will be the TicketsNow cost less
{he Th's face-value price.

“Buying tickets should not be a
game of chance” says FTC
chairman Jon Leibowitz. "Ticket~
master's refrain is that it sold
through TicketsNow to give
consumers more choices. But

whan vou steer consumers io
your resale websites without clear
disciasures, and they unknowingiy
buy tickeis at higher prices,
they'll be left with a sour note”

Additionally, the FTC said that
TM failed to it buyers know that
many of the resale ticketls
advertised on TicketsNow.com
were not actual tickeis secured
by the seller for sale at the time
they were listed and bought, and
some tickets were being sold
specutatively.

“TicketsNow.com sold phantom
fickets without letting consumers
know that the tickets did not
exist,” says Lebowitz. “Then, the
company held onto consumers’
money, sometimes for months.
when it knew those fans weren't
going to see Springsteen. Clearly
consumers desarve batier”

The FTC response is hot a finding
that TM actualiy broke the law.
The stipulated final order is for
settlement purposes only, and dogs
rot constitute an admissien by the
defendants of a law violation.



THE GOVERNMENT has decided
not to introduce measures fo
prevent the resale of tickets for so-

called ‘Crown Jewef' avents,
concerts and sports tournaments
like Live Earth and Wimbledon
deemed of special national interest.

The decision came as a resuit of
the latest Department of Culture
Media and  Sport {DCMS)
consuftation on the issue of tickef
touts, which ran from
Marck te May tast year,
aithough the findings have
only just been published,

This siudy follows numer-
ous investigations by both
the DCMS and a specia
select committee, yet prod-
uces no change in the gov-
ernment’s position of refus-
ing to legislate on the mat-ter {see
LIVE UK, issues 77, 96, 100).

Culture Minister Gerry Sutcliffe
says, “"We have decided that the
best way forward is to encourage
a strong, seif-requiated primary
market, but one that recognises
the need for a healthy and safe
secondary mariet,

“However, we also look to the
primary market to improve the (ot
of ticket buyers,” he says, ¢iting
the model terms and conditions
(T&Cs) produced by the Society of
Ticket Agents and Retailers
(5TAR) in August, as an example
of a successful industry initiative.

Sutcliffe adds, “We especially
urge secondary sellers to show
respect and

B

considering sales for certain
charity events and those events
where there s free admission.”
The report contains the oft-repea-
ted threat that, while the govern-
ment prefers the industry requlates
itself, “we will not rule out taking
action if the industry fails to do this'",
I July 2006 (see LIVE UK, issus

restraint when

7713, the Government's then culture
secretary Tessa Jowell said, “The
industry should consider itself on
notice - if it doesn't come up with a
workable solution to stamping out
the most unserupulous touts by
next summer [2007), we may
cansider targeted action and
changes to legislation to ensure
that genuine fans are protected
from exploitation.”

Ticketline MD Paul Betash,
whose clients include Cream-
fields, Bestival, The Big Chill,
Reading and Leeds, says, "What's
laughable is how much effort the
Government has gone to aiready,
and how much money has been
spent, for it to again say 'we're

m‘ =

"The warst thing about fhiz
situation is that many fans can
noe longer get access to concerts
at face-value {price]”

STAR secretary Jonathan
Brown says members will bs

asked in Aprit to vote on
amendments to its code of
practice, which will mean

secondary ticketing companies
will be allowed to join the
2= organisation.

2 "*The airo is that they
too will come under the
standard, meaning con-
sumers, whether they've
bought through the prim-
ary or secondary market,
can expect the right level
of protection,” he says.

Meanwhile, at ths
Association of Secondary Ticket
Agents (ASTA), chairman Graham

Burns says, “I'm disappointed at
the government’s decision. All they
need to do is legisiate that anyone
seiling tickets must be a member of
ASTA or STAR and dispiay the loge
everywhere, and that would begin
to reguiate the industry.”

7
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UNITED STATES
1,000 Bruce Springsteen & The E
Street Band ticket holders will

More than

receive refunds from Ticket-
master (TM), thanks to a
settlement with the Federal Trade
Commission (FTC) over charges
that the company used “deceptive
bait-and-switch tactics”.

Buyers were directed to Ti's
TicketsNow resale site, where
prices were 'double, triple or

quadruple the face-value of the
ticket”, when there were still
regular-priced tickets available
on T, according to the FTC,

Cltaim forms were mailed
earlier last month to 1,018 fans
who bought tickets for shows in
14 ¢ities.

Concert-goers will receive the
difference between what they
paid at TicketsNow and what they
would have paid on the TM site.



TWO  INFLUENTIAL  media
institutions have highlighted
ticket touting targeting Live
Natiorn Entertainment division
Ticketmaster (TM) ang its
sacondary ticketing subsidiary
Get Me In! in the last few weeks.
First was BBC 1 television in
October, whose Watchdog
programme  investigated the
spead at which tickets appeared
on Get Me In!, and how the site
was able to resell tickets for the
Live Nation-promoted Help For
Heroes concart at Twickenham
Stadium {cap. 60,000, when the
terms and conditions were
meant to prevent that.
Watchdog reporters  then
called TM, posing as g cusiomer,
to ask why the site allowed the
trade of tickels fo the charify
concersy. According te Watchdog.
TM replied that the tickets could
ge resold on its Get Me inl site,

but not, for example, on eBay.
Programme staff then foll-
owed a member of the public's
attermnpts te purchase James
Blunt tickets at S%am on 22
September, the day they went on
sgle. The buyer found that
during the next
hour, Ticketmaster
reported none were
available, but Get
Me Int had E3C
face-value tickets
on offer for £150. ;
TM declined fo .
be interviewed on .
the programme,
which has up fo
4.5 million view-
ers, but issued a
written response
saying, “"Ticketmaster nevar
diverts lickets allocated fo it
for sale at face value 1o Cet Me
Inl” adding that "Ticketmaster

is working with its clients on a
number of initiatives to further
manage the activities of the
secondary market,”

Get Me In! earns a total of 25
per cent from each ficket resold,

while TM's booking fees are

SR believed to generate
3 10-12 per cent.

A few weeks later,
on 14 November,
The Sunday Times
ran a cover news
- story, with inside
follow-up, on tout-
ing and ticket pro-
fiting from resales.

The Sunday Times
investigators
claimed that,
"organisers of
events are ramping-up prices by
refeasing tickets on websites
used by touts, instead of thair
own box offices.”

The newspaper, which has a
print circulation of 11 million,
quotes Graham Burns of the
Association of Secondary Tickst
Agents as saying, “The ardinary
fan is screwed. The decks are
stacked against them.

"Try and buy a front-row seat
at a best-seiling concart at face-
value - it can't be done. They will
Ivave gone out the back door or
already  heen  sold to the
secondary market,” the paper
reports Burns as saving,

The piece also says industry
sources estimafe “as many
as one in five tickets ends up
on tout websites and 15 resold
al sn average rmark-up of &0
per cent”.

However, neither Watchdog or
The Sunday Times produced any
evidence of improper behavicur
on the part of promoters or
ticket agencies.
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A CAMPAIGN against the
secondary ticketing market is
catiing on the live music industry
to lobby the Government to
change the law.

Labour MP Sharon
Hodgsen brought a
Private Member's
Bill aiming to tackle
touting of tickets to
a second reading at
the Houses of i
Parfiament on 21 4
January.

But the Bill ran &g
over time and has
nov been re- -
scheduted to be heard on 13 May.

The Sale of Tickets (Sporting
and Cultural Events} Bill would

atlew event organisers to
prevent tickets being resold by
unauthorised retailers for a
price greater than 10 per cent
over face value.

"We really need to
change the public
perception and
make it seen as
something that
people don't want to
engage in,” Sharon
Hodgson, Labour MP
for Washington and
Sunderland West,
‘Until the law of
ithe land says this
is wrong, people won't see it
as wrong."”

Hodgson's  Parliamentary

researcher Mike Forster says
Private Member's Bills rarely
become law and more direct action
may be needed to drive the
campaign.

Hodgsoen adds, "We've had the
dehate and it's ail down on the
record. | know |
might not get
another chance
to debate it, but
at any point the
Government
might take i up.

“| want to have
a big campaigh
start-ing now, so
that by the time we gef to
October, when the new
Parliament starts, anather MP

"' Something really has to
be done about the plague
of secondary ticketing.

Rod Smailwood

may pick up my Bill and run with
it,” she says. "It the public were
to get behind this, people power
couid work.”

Supporting the campaign, Iron
Mziden masnager Rod Small-
wood says, "Sormething really
has toc be
done about
the plague of
secondary
ticketing. This
is becoming a
blight on any-
thing and ev-
erything which
involves

people genuinely wishing to buy
tickets at the intended price for
popular events.”




TICKETING RESALE website
Viagogo has had its knuckles
rapped by Trading Standacds of-
ficers for failing to issue an im-
portant disclaimer Eo fans.

The company listed tickets
for an Alicia Keys concert at the
Roval Athert Hall on 13 June,
but didn't warn customers that
they would need to have identi-
fication that matched the name
of the ariginal ticket buyer to
get into the show.

The website now runs ths
twin disclaimers “Buyers of
tickets for this event will be
accompanied into the venue
by the seller” and “Seliers of
tickets for this event piease
note that you will be reguired
to accompany the buyer into
the venue'.

A Hammersmith and Fulham
Trading Standards spokes-
woman says, “It wasn't ex-
plained that the person who
bought the {ickel originally
would have to be present to
get inte the concert. 5o we

contacted them
have now made
their website,”

In & statement, Viagogo tells
LIVE UK, “All sellers have been
contacted to reiterate that
they must accompany the buy-
er into the venue and all buy-
grs have begen informed that
they will be accompanied into
the event by the selier”

Tickeis to the AEG Live-pro-
moted concert were being of-
fered on the site for hetween
£142-£217 at press time, The
face value price via the venue
was £60.

Meanwhile, Viagogo has ad-
mitted it buys tickets from pri-
mary seliers to be resold on its
site, despite previously claim-
ing to act purely as a fan-to-
fan conduit.

An anonymous whistleblower
claiming to be a former staff
member atleges that staff would
be called into work as tickets to
popular events went on sale. He
tells LIVE UK that staf! would

and they
it clear on

-
Jraaid

call  ticket lines and access
websites, using company credit
cards, to buy tickets hefore tha
event sold out.

He claims Viagogo would then
use external brokers to re-sell
the tickets on tho site at a higher
price, and charge seflers 15 per
cent and buyers 10 per cent of
the trade value,

The company, which launched
in 2005, has atways said it acts
only as a service for people who
want to sell unwanted ticketsin a
safe, transparent way.

"Viagogo will occasionally pur-
chase a few tickets from the box
office to ensure a customer gets
the ticket they paid for,” says di-
rector Ed Parkinson.

"tn the rare case that the sell-
er of a ticket has difficulty pro-
viding that ticket, Viagogo will
de everything it can to find a re-
placement ticket, or in the worst
case give a 100 per cent refund.”

LIVE UK was unable o deter-
mine at press times what guanti-
ties of tickets are involved,
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SECONDARY TICHETING websile
pioneat StubHub’s decision to move
ko the UK market is a sign that
greaterraguiation of the convroversial
secror is needed, according to critics.

The US resale website, which was
acguirad by eBay for 5210 million
{£212m) in 2007, has confirmed that |
the company will extend its reach
in the next few months, providing 3
supstantial challenge to rival onfing
firras Viagogo and Seabwave.

"Siubkubh s entering a crowded
online marketplace m the UK, and
the lact they are willing to do 50 just
demanstrates how much money is
heing made off the back of ordinary
fans”  says  Labour MP Sharen
Hodgson “and that situation will
continue unless unlass something is
done to regulate the industey”

}—o'irvor\’: private Members Bill
to t touting is set for
a second reading at the House of
Cornmons in Octaher

The Saie of Tickets {Sporting and Cultural
cnts) Bill would make it fliegal for fickets to be
resold for mora than 19 per cent over face value

“I'm net against private enterprise. and
these big cornpanies do offer some guaraniees
10 customers, bul the secondaly ticket
markel doesr’t operate in the interests of the
consumar’ adds Hodgson, whose campaign
has the support of industry figures such as lron
Maiden manager Rod Smaliwood,

Smallwood adds, "Any artiste who oares
about thelr fans and thelr fair treatment abhors
the plague of secondary ticketing.

It is appailing how many lcksts become

avarlable on t vehsites whan  major
concerls go on sale and cne has to wondear why
it is allowed to continue in this fashion”

it i zlso a subject close to the heart of
oromoter Harvey Goldsmith, who has previcusly
taken 2 stand against the secondary ticketing
rrarket by using persenalised ticketing.

In January, he promoted The Concert for
KHLIMG Cancer al London's HMY Hammersnuth

Apolla {cap, 5.000), leaturing acts such a3 The
\.'vno: Bryan Adams and Richard Asheroft, for
which ticket-holders were required 1o show a
validd phote 1D matching the name on tho L

Of Stubbub’s expansion, Goldsmith simply
says it is "very sad” and that we “do not need
thern or others Tike them in the UK

Yiagonos CEO Eric Baker created StubHub
befars falling out with co-feunder Jefl Fiuhrand
launching the British counterpartin 2003,

Baker, who still owned & substantial stake in
StubHub when it was bought by eBay, says the

maove will help to promate the UK's secondary
ticketing market

“This 15 a natural slep and what you expecite
happan whar you're a success, | came here and
made & successful busmess and my Triends from
the States are coming 10 wisit me,” says Baker
“ware selling hundieds of millians of dollars of
tickets and | expect that to continue 10 grow.”

On the challenge to his own buginess,
Seatwave MD Joe Cchen says, 1 dot get
concerned about things | can't control” adding,
“Ws only & good thing for customears’ percention
of the secondary market”

Meither Stubbuly nor eBay wers

wting 1o
commant on the project, except 10 (onhim
the move. An eBay spokeswoman denied
clatms in the Fmancal Tmmes that StubMub
would be looking to open high street stores o
complement is onling aperation, adding, "That

"

has notcome from us’

O ks
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LEADING LIGHTS in
the live music indus-
were met with a
Warm - response
froin Culture  Sec-
retary Jeremy Huni
after urging him to
enforce a 10 per cent
cap on the sale of sec-
ond-hand tickets,

The Put Fans First
campaigh, launched
by Washington and
Sunderfand West MP
Sharen Hodgson on
the back of 2 Private
Member's Bl to curh
ticket  touting, s
being supported by
industry figures such
as Harvey Goldsmith,
Festival Republic MD
Melvin Bann and fron
i enmanager Rod Smallwoed - just three of
a  trong delegate which presented their case
to Hunt on 28 November.

The Sale of Tickets (Sporting and Cuitural
Events) 8ill, which has wider support across
the leisure sector, aims to regulate the
secondary ticketing market, which many beliave
encourages profiteering from the resale of
tickets.

The Bill would make it illegal for tickets to be
rasold for more than 10 per cent over face value,

But Hunt was Unconvinced of the campaign,
supporting the free market and suggesting that
the industry should be able to manage the issue
through its own means, such as photo ID and
paperless tickets.

"He didn't rule it out in the future, however he
expressed serious doubts about whether it was

needed,” says Hodgsan's parliamentary assistant
Mike Forster."He seemed to be quite keen on the
industry using technology itseif to get rid of the
problem.”

The group will now meet with the ticketing
sector to fully understand how technolegy could
help the cause, and to illustrate where they
believe it falls short in daaling with the issue.

Hodgson says, "We were grateful for the
opportunity to mest with the Secretary of State,
and | think we put a strong case to him on the
positive economic benefits that a cap on resale
prices would bring to the live entertainment
inclustry, as well as the social justice argument of
protaciing fans from being exploited.

"He defnitely hasm't heard the last of this
campaign,” she states, .
Before the meeting, the delegation had been

told that the purpe
of the campaign w

not o ramove t
secondary  ticketi
market, but to cont
. it by law.

Campaign suppo
er and Muse manag
Anthony Addis ex
lains, "We're sayi,
that a ticket can
resofd, but that
should only be sc
at 10 per cent on &
cost of the ticket
we're not saying th
3 fan can't sedt it
anybady!

Benn adds, Tl
reality is that if the
isn't a cap in tl
market, the crooks 2
. in the market”

The meeting comes as US-based seconda
ticketing website pioneer StubHuyb rmoves in
the UK.

The company, which was bought by eBay f.
$316 million in 2007, is expected to rivaf the U
feading secondary ticketers Viagogo, Seatwa
and Live Natlon/Ticketmaster-owned Get Me [t
as it competes for a share of the market.

Those inthe delegation to meet Huntinciude
Mike Weatherley MP, Arctic Monkeys' manag:
lan McAndrew (Wildlife Entertainment), Emin
Banks (Creative Artists Agency), John Jacksc
{K2 Agency), Claire O'Neill (Association
independent Festivals), Simon Davies (Teenac
Cancer Trust Charity), Geoff Meall (The Agens
Graupl, Jeff Craft (X-ray Touring) and Radiches
ranager and Music Managers Forum chairmsz
Brian Message {ATC/Courtyard Management).

#
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arharnd pagtices by sei-styied ticket
marketalere Viagoge, a Danish TV documentary
elaters that the company digitatiy afters fickes in
arder tareselt them in Cenmark, whare secondary
ticketing s illegal.

Aiqeport By TV station DA, fronted by
jornalist Jens Withney, reveated the lindings of an
ineestication for consumer magazing kortanton
14 Auquist.

The pragramme leatured interviaws with
UR hased Viagogo drector £d Parkinson and the
carnprany’s Netherlands manager Hugo Schaper.

1he decumentary clabtns Schapar digitally alters
tickats purchas tha campary, removing his
name and the pree, w hide hathe s an employee
sefting on Lhe site.

“It’s egal in Cenmarc t's ilegat to change the
tickets, te change the name and ta hide the price,
1t's fravd " Vithner 1old Schaper, wha ratonted, it
not fraud, We don't change the barcodes, so Lhe
tickels aze real”

Ha said the narmes are changed "for fnvany
reasans”snd the price is dizguised, "because Tt says
2 lot af questions and swff abaut the differsmt
price varations and everything”

The programme also alleged that VYiagogo
employocs by huge numbers of tckets ot face
vilug, and then seil them on to Danish music fans
st bwo or theee times the price, in contravention of
the country’s law against tickel resale,

It has been illegal to resall a ticket ot a higher
price than fare value i Cenvark and Norway
since X107

“I arm nost in Denroark and our company is not e
Denmah, Schaper told the interviewer. if you go
to 3 supermarket and you 5o an orange and you
Ton't want 10 pay the price, you don't pay
the prica?

Altegation denied

Visgago directer Parkinson, whi has been
employed by the company since 2007, said
Laurse vihen a customay is looking lora ticke fura
cencert they should investigate every ticket offar,
We aie a macketplace, sowe dont necessardy have
sz cheapest price: abeays for a icket. [t might he
cheager 1o buy frorn the box offics,

W are always very clear with the price that
you've paid anel e face valie, so i not company
palicy, shsolutely not cenpany policy, te change
the name or t¢ hide the pace he insisis,

“we have identifed an issue wi i} a eertain

\\Tarket s we will absolttely ook into it berause

its not company policy”

Asked how often his employces buught sickets
in advancs, Parkinsen said, The answer shoeld
absolutely be nevey, because we are canning @
marketplace. We ara not buying and selling tickets,
50 If, a3 in this case you have identified, it's taking
place, itis something we are pumting an end !

However, o 23 Fehiruary in the UK, 2 Channel
4 relevision documaentary, Dispelches: The Grest
Ticket Seandal, secretly Mmed Yiagege steff talking
about purchasing bulk tickets with multiple cradit
carels (sae Audience issue 146},

.

% We don't change

the barcodes, so the
tickets are real -

Hugo Schaper

The programime also revealed that about
36 per cent ofits busingss came from industaal-
scafe touts and, perbaps more shackingly, ¢
further 3¢ per cent Lame from 3 handlul of
major promoters and arlistes, fos resale atvastly
inflated prices, under the guise of baing fan-to-
fan sales,

Atthe time, Viagege and rivat resale website
Seiwave described themsehves as platformes for
purely fan-to-fan activity, but beth have since
abandoned that daim,

Liquidation move

Previcusly ryistered at Lendon sffices, Yiagogo
changed itz name to Consoitdued Information
Services on 22 March and, four days faier,

the renamed firem was put into the hands of
ligpuidators, with Habilities of more than £30.5
milfion ($44.5m) and an agreement that they
would e parg off within a year {tee Audience
issue 148).

Its mgistarad office was then anncunced as
Viagogo AG in Switzerland, with its welssite asking
for mail correspondence to be sent1o 3 Goneva
post office box,

ieanwhile, refauve rievecomer to the UK market,
eBay-cwmed US resale giant StubHub, has alrandy
attroeted national moedla attenticn, with the
Drally 8firror 2lleging that the company hosted a
promational rmeeting for Uckst 2outs.

The newspaper which has 2 arqulaton of
more than one mdlien, reported on 20
Seprember ihat seme of the UK's biggast ticket
touts™attended StublHubs London office for its
“first-ever UK selier event’, after buing courted by
the firm.

The anicle featurasd photagraphs of people it
<lalimed wore beading teket 1outs, entading and
teaving the comparny’s office,

A StubHub spakeswamnan said the pvan was
&focus grour?, designed to pather constructive
feedback bhutshe admitted StubHub otfered
discounted introduciory rates (0 a"select numbar
of sellats with 2 proven tracl record
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AMPAIGNERS
shet abuse hope that indus-

AGAINST

jal-scale and  insider ticket
wits have bean dealt a blow by
wzmendment tothe Consumer
ghts Bifl that requires more
ansparency from ticket seilers,
Fallowing a Coalition
svernment U-turn on the {ssue
ze LIVE UK issue 182), and
me extensive horse-trading

shind the scenes between
Ps and peers, the House
Com 15 voted through the compromise

penchm, ot on 9 March and it could come Into
ree as eatly as July.

By coincidence, and amigl claims of "misguided”
Hon and *a deal dong behind dosed doors’,
e Competition and Markets Authority (CMA,
rmerly the Office of Fair Trading) has published
aw guidelines and an open letter to secondary
‘keting businesses, after concluding what it says
as a three-year investigation.

issued on 16 March, the letter to resellers reads,
Ve swrongly recomimend that you keep your
-actices under review ... and you keep up to
ate with changes in the law.

“A failure to do 50 could have significant con-
wuences and result in enforcement against you
¢ either the CMA or Trading Standards Services”
The CMAS guidance was either near identical
v that required in the Consumer Rights Bilt
nandment or, a5 some have daimed, understate
5 authority.

Labot P Sharon Hodgson, who co-chaired
ie All Party Parliamentary Group on Ticket Abuse
ith Consarvative MP Mike Weatherley, described
e CMA's timing as "foolhardy and misguided”.

“t believe this timing undermined Parliament

APR T_oiS ) ik k_\%:g

and actually potentially damaged the cause at a
time when it should have been bolstering i, she
telis LIVE UK.

“t was disappointed that this was a deal done
behind closed doors with the secondary plat-
forms that could have been much stronger had it
heen subjected to praper scruting”

Weatherley adds, "The agreement they ithe
CMA] made with secondary ticket people has
diluted what we wanted to achieve,” but con-
firmed that new legislation wilt take precedence
over CMA guidance,

A CMA spokesman refutes any conflict with
the amendment.

“There is no friction at all as reflected hoth in
our supporl of the amendment to the Consumer
Rights Bili and the Government’s public refer-
encas to the CMA'S work in the sector, We view
the amendment as complementary to what we
have done!

He says a report from its threa-years of research
was not available, as it had used *discrete enforce-
ment” rather than mounted a wider investigation.

“We have sent advisory letters to approximately
65 others [businesses] we identified as operat-
ing in the secior with the aim of drawing their

altention o the :ssues ramed
by the CMAS work” says the
spokesman.

Speaking i the House of
Commons  on  getting  the
amencment approved, Hodgson
b osatd, "As more and more fans are
being ripped-off by touts and
more people are deprivied of
the chance to see thewr favou-
rite acts, it is only through this
amendment that we can hope to
put the interests of fans first.

“Greater ransparency is never o problem for a
market that is operating properly, only for those
attempting to abuseit”

Among strident supporters of the amendiment
was tiberal Democrat Lord Tim Clement-Jones
who declared the amendment, "a significant step
towards tackling the scourge of touts, and putting
fans first”

Accompanying the legistation will be a vear-
long statutory review, which will examine the
secondary ticketing market, its business maodels,
insider touting, profiteering and the effect en
music and sports fans.

"t might mean more legislation, or less, or
we  could  introduce an Ombudsman,”
Weatherley notes.

"We have always said there is room for 2 sec-
ondary markat, whether it's a fan wheo can’t maka
a show or a band wanting to make as much
money as possible, but are honest about it”

Meanwhile, it has been ievealed that the
ChA investigated four companies, the dontity
of which it declings to disclose, using powers
under the Enterprise Act 2002, and agieed a
change In working practices without the need to
o [0 court
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been locked in an intense Bght 1O
win the contract to manage the
venue, when the current one ex-
pires on 31 October (see Audiznce
issues 177 and 178).

“Despite false assertions made in
an aggressive, political-style cam-
paign waged by Nederlander/AEG,

[Nat Mmave was OVerfuigd by LUs At
geles City Council, which voted 11
to  ee against awarding the con-
tract te the globha! giant,

In an exclusive interview with
Audience, CLA Recreation and Parks
Department assistant general man-
ager Vicki Israel says, “The depart-

Hodges explains, “Mr James M
Nederlander g~ involved with
The Greek in 1975 when it was los-
ing money, and he turned it into a
profitable venture for the city an
ourselves. Later on the Nederland-
ers were offered contract renew-

fNSUEndict LGl wd
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presenting concerts at the venue,
but deciined to comment further.
Artistes playing The Greek in the
coming weeks include Hot Chip,
Jackson Browne, Joe Bonamassa,
Yes and Toto, Lauryn Hill, Lenny
Kravitz, Ben Howard and Garbage,

i

TGS Promoters have called for tougher consumer protection
laws in the fight against secondary ticketing and websites such as Viagogo,
whose worldwide headquarters is in Geneva,

Members of the Swiss Music Promoters Association (SMPA) have called

for the Government to heip tackle touts and inflated
ticket prices on resale sites.
4 "It's a big issue right across Europe, but especially for
us in Switzerland," says SMPA board member Dany Has-
senstein, who is also an organiser of the Palec Festival
Nyon {cap. 35,000).

“Paleo sells out very quickly every year and a lot of
people can't get a ticket, but then see them selling on
Viagogo for much higher prices;" he tells Audience. “It reflects badly on us
and people accuse us of not doing enough 1o stop it, which is why we need
help from the Government and laws against it

He says existing consumer protection laws require the terms and condi-
tions and face value of a ticket to be displayed, but there is no law against

breaching the tetms and conditions.

“We are doing everything we can, such as negotiat-
ing with Parliament, and it would be nice to have a
European wide study on what is the best way to tack-
ie the problem and introduce some
laws to baclk us up!”

However, he says printing names
on tickets is not the entire solution.
“If you have one person buying for
a lot of friends they might not know
everyone’s name and what if someone is ifl7 The system
needs to let you change names easity. :

Hassenstein says he is aware of insider trading, promoters profiting from ’
anonymously selling tickets at inflated prices on the secondary ma rket, but
believes that’s a matter for self-reguiation.

“Pramoters are not angels and have to take responsibility for playing a fair
game, but consumers should be aware of who the good guys are; he adds.
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“Consumers should
be aware of who the
good guys are”

Dany Hassenstein
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at Tickei Scandal

revelations and secondary deception
Dismay as huge extent of promater involvement uncovered

FEELINGS OF autrage and shock have swem
parts of the live muste business and wider in-
dustry, foflowing Channul #s Dispatches: The
Great Ticker Scandalprogramme, broadcast on
13 February.

Undarcover reporters working inside the
offices of secondary ticheting websites Viagoao
and Seatwave filmed staff talking about regery-
ing ticket alfecations frem promoters such as
Live Nation, SIM Concerts and Metropohs Music,
to touwr at inflated prices uader the quise of
being sold by the pubbe,

Viagege made at least one failed attempt to
take out an Injunclion against Channe] 4, to pre
¥ the pragramme being alred.

. spatches alsn revealed the systemalic pur-
whase of tickets by Viegoge emplovies using
multiple cradit cards and addresses, and s buge
amount of business fed through from touting
firms, which Seatwave calls “powear seilers”

The two websites have abways professed to
bre puraly fan-te-fan facilities, but it appears
that tess than a third of their business is rom
the public. The rest is e/ther from promoiers or
industfal-scale outs, who may also get alloca-
tians from promoters, venues of ticket agencies.

“This has taken the ¥a off the fundamental
dishanesty of some pomuoters, motivated by
grewd,” says Hne semorn fyue at 3 ieading hook-
ing auercy. speaking o LVE UK on condition
of anonymity.

professional selle
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“These are dishonest practices. They've been
expuosed for all 1o see ard, sadly, the fans can sen
it tao”

Iran Maiden manager Rod Senailweod, a
vogiferous opponent of secondary ticketing,
says, "The programme was alarming because it
showid the depth of deception used and hla
tintly crooked activity, such as having wads of
cradit cirds to buy tickets

MP Sharon Hodgson, author of last year's
falfed Private Members’ Bill to cap the mark-up
on secondary tickets, who was featured i the
programme, has sings ashed the Office of Fair
Trading to ivestigate the companies involvad.

Mearwhde, PRS Far tisic Is reviewing
whather performance royaltios were paid on the
mark-ups, which amouat to hundreds of thow-
sands of ponds

Artistes complieit?

Metrapolls to-founder Bob Angus ang Sids
Simon Moran dectined to comment to LIvE UK,
but Live Nation Chiel Operating Officer Interng-
tional Paul Latham was more fortheoming,

"W never Tist tokats for the secondary mar-
ket without consulting the attiste and manage
ment, The three of owr shows that were men-
tloned by the programme - Rihanisa, Will Young
and Westlife - were all fisted with the manage-
mer’s appraval,

"Vhis s sametines done W Timit the excesses
of the secandary market. We nover make more
than five pur cenl of the toral numbar of lickets
availabla this way,” reveals Latham,

Asked whather it was dishonest to market
thesi tickets as izn-lo-fan sales, he says,"'m pot
responsible for {the site's] advertising. | oxpect
whosver is will loak at that bit of thoir advertis-
Ing and acldress it in the fullness of time®

LIVE UK aso asked Latham whether Live
Matean had pald PRS ropalties on the additionat
income mised via the sales " wouldi't have

thoughit o7 he teplied. "It would have heen [
an the Hace vaheel manifost price”

The Concert Proimoters' Assodiation ICPA
in 2 statemant, "The secandary market is eff,
tively being used as a pramium prica primg
market far those fans who wish to use it. e ;
sure that those fans who are prepared to o
premuum wauld be happier that the premi
went 1o the artste via the promaoter, rather th
[CERGTH M

Why it would ba necessery to disguise the &
that prometes and artistes are actually tour
their own tickels was not made clear,

Bul CPA chairman Stuart Littlewood adels, *y
ask all wur members 1o abide by the CPA code
conchuct, which encourages them 1o deal fir
honestly and with integrity ac all tirmes? T8
association has its annual general masting or

March, which Lilewood expects will e~ livel

An urgent board meeting called by the My
Managors'Forum (MMF) on 28 February produa
the following statement from CEQ Jon Webster.

“We're concernad about transparency, ¥
have no issuc with [promoters] selling tl
golden circle for £2,000 per tickei, a5 long
the aut's manager agrass and the cuslomers a
aware of what's going on,” he says,

tis down to individual IMMF] mernbe
whether they say 1o pramoturs, 'If you're dair
business like thal, we don’t want o do busine
with yeu! i you cannat persuade poopla, ye
couhd name and shame?

With anather ticketing exposé by a nation
nivspaper rsumovred  be imminent, no
migit be the Lime for those involved in toutit
their own tickets te decide how they want tot
remembired, especially by the younger gener
tien of agents, managers and artisws, let alor
The witler business community.

As one iadustry vetoran, wha wished
remaln anonymous, says, “If there's nothir
wriong with salling face value tickets for two
three umes as much, then why hide behind
so-called secondary websile - be apen about
Tell the fans you want them to pay axtrs [or tt
tickets you've skimmed
from qenerat sale”

Viagogo and Seat
wave were unavailahle
for cumment as LIVE UK
WO L Press,

To walch the Dis.
psiches  prograinme,
wisit wevecharned, Y
comfpragrammess 3
dispatches

aTAES [ EVATRE
[Ne nuinbers

DISPATCHES REVEALED that arnorsg more thar 30,000 ticiats
ailegedly aven to Wogaon By proomoters fridfay safe, wers

the following:

Take That tour

29,000 sold, raising on oxtra £3.4
midion over face valua,
Promoter: SIv Concarts.

Caldplay tour

9.000 spld, hased on 1,000 per
showe, -~

Promaters; SIM Concerts,
tAdtropolis Music.

Coldplay, The 02 (9/12/11)
1,865 tickets at 4,65 +Looking
foe, tface value) sold for an
average of £122.96 each,
Promoters: SIM Concerts,
Matropols Music.

Pr;mary concerns

V Festivai 2011

4,500 Lickets with an ovarall
face vatue of £620,000 sold
for 2 50 par cent maric up.
Promoters; 3JM Concerts,
Matropaolis Music, MCD.

Westlife 2012
3,000 sold.
Promater: Live Nalion,

Ritianna 2012
2,260 seld,

Promoter: Live Natlan, 2
X Factor Live 3
800 sold, T

Promoter: 3A Enterlainmivent,

Ethlcai actlon

thien 2 roysley Is
thevalug of tive sale:

this Way shiolld roport thess:
safes 48 part of their FHS raturns

IRON MALDEN manager Rod
Smaliizoad says protecting fans
fromy exploltation s “down to
artistes and mnnagers

“Those’ whc @ trivral and
carg abyul their fang neéd to .
mathads aftlckeb

O Mnldens us murs, wa cIo
papertass tickets For 2l the prime.
positions and selt ahout 100,000
that way, ta pravent them from
getting into touts’ hands”

Mark Meharry of diract-to-fan
services compnny Music Glue,
which works with Mumford &
Sons on anti-touting Initiatives,
says, “Tho technology is available
ra prevent tickets belng traded,
but parts of the industry spem
reluctart to adopt these systems
- we can understand why!

Radhohaaes hatred of touting
L expressent by ¢o-manager

Chrls Hufford of Courtyard
Management, "Secondary
ticketinig is wrory ori 5 50 many
levels and, as rnanaqement with
ultunate responsibility for tha
welfare of the band, we st

. ensure that thet fans are. lreated
i :

Sandbag will be sc!imq 4 sub-
stantial ntimber of tiekets -
ior the next tour through the
band's fanclub.,

“We plan e-tickets with a maxi-
mum of two per purchase with
the holder's names, then swap
them for wristhands on the night
alter an 1D checly” says Sandbag’s
Chyistian Munro,

"The remaining tickets will
alsa be strictly controlled. The
band's aia is t bong about
7arg touting”

Seo The Tkt rust nesws
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THE ASSOCIATION of Independent
Festivals (AIF) is preparing to publish
a what it calls its Fair Ticket Charter, to
campaign against secondary ticketing
and the exploitation of festival tickets
by speculators.

It is understood that AlF has secured
maore than 50 signatories to the Charter,
from member festivals including
Bestival, Green Man, End of the Road,
Secret Garden Party and WOMAD, as
well as booking agencies X-ray Touring
and Coda, and Radiohead.

The Charter calls on secondary ticket
sellers to"cease and desist selling tickets
for events we [AIF members] control”
and states that the signatories commit
to adopting ticketing processes and
technologies that “ensure tickets reach
the hands of real fans rather than touts”

It stresses the need for government
legislation against ticket touting and
calls on the industry to do more to pro-
tect music fans.

No one at AlF was available to com-
ment as LIVE UK went to press.
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StubHub branded ‘hub for touts’
by Daily Mirror, while Viagogo E

accused of ‘fraud’

EBAY-OWNED US tickat resale glant StubHulb hag at
tracted national raedia attention, with the Daily Mirror
alleging that the cornpany hostd 3 promaotional meating
for tickeT touts.

The newspaper reported on 20 September that “some uf
the UK’ biggest ticket touts” sttended StubHubs Londan
office for its"first-ever UK selier event T atter sliegedly being
courted by the firm,

The article featured photograjplys of people it claiined
were leading ticket touts, entering and leaving the
company's office,

"We have 12 yeas' expenience as Amarica’s largest
ang most successiul secondary tickat
site, and we're ready to continue thet
suecess hiere in the UK stated invita-
tions 1o the avent from StubHub's
sentol manager of Furopean
supply Simon Buck, ieporied the
Mirear, which has a circulation of
more than a mithon,

“We're passionate about our seliers,
aned that's why we're helding SiubHub’s
first-ever UK seller event?

A Stubub spokeswoman told the
newspaper the event was a"focus
group’, designed to “gather constructive
feedback’, but she admitted StubHub
offered discounted introductory ratas to
a"select nurnber of selflers with a proven
track record”

tabour MP Sharon Hodgsan, 2 cam-
patgnar for the regudation of the resale
ticketing sector, says fans are "being
rippec-off on an industrial scale”

“Sites like StubHub market themselves
a4 fan-to-fan exchanges, butin reality
muost of ther business comes from acting
as a conduit betwean the professional
1outs and the fans they deprived of the chance to buy
face-valug tickets In the hirst place,
sha $iys,

"iChanaet 4 documentary] Dispatches exposed
Viayogo and Seatwave for cultivating power seflers’
sartier in the year, and now we know that Stubbub
operate on the same basis, At the very least, thase sites
need to be transparent abowut who is sefling what tickets
and how they acguired them, so that fans can make an
informed decision,

“Howaver, | believe we have got to the point where
only a maximum mark-wp of 10 per cent will stop these
prafessionals buying-up se many tickets, and [ will
continue trying to convince the government to pul fans
first anel take action on ticket teuts, says Hodgson

Viagogo denies fraud
Meanwhile, inafurtherexposé ofailzgedunderhand prac-
tices by seff-styled ticket marketplace Viagouo, s Danish

o

0y Danish

1Vdocumantary claims the company commits“fraud”and
digitally alters tickets in order to resefl them in
Dengmark, where secondary ticketing is ill2gat {see Aud-
ence issue 152).

A report by TV station DRI reveslad the findings of
an investigation for consumer magazing Konfont on
14 August. The documentary  caims  Viagogo's
Netherlands manager Hugo Schaper uses Photoshap
to alter tickets purchased by the company, removing
his name and the price, 1o hide that he Is an employes
selfing on the site,

Schaper said the namaes are changead "for privacy sea-
sons” and the price 5 disguised, “hecause it
says a lot of questions and stuff sbout the dif-
ferart price variations and everything”

The programime also alleged that Viagogo
employees buy huge numbers of tickets at
face value, and then sell thern on to Danish
rausic fans st two or three times 1the price, in
congravention of the country's law agathst
ticket resale.

“It's dlegal in Denmark. t's illegal to change
the tickets, to change the name and to hide
the price, it's fraud; Vithrer told Schaper, who
retorted, “it's not fraud. We don't change the
barcodes, so the tickets are real’

London-based  Viagego  director  Ed
Parkinson, when ssked how often empioy-
ees hought tickets in advance, told the
interviewar, “The answer should absolutely
be never, because we are nunning a market-
place. We are not buying and selling tickets
so if, a5 in this case you have identified, it's
taking place, it is something we are putting
an end to!

However,  the same  denial  was
given in February, when Dispatches: The Great
licket Scandal was broadcast, Programme
makess had seceetly filmed staff in Viagoge's London
office talking about purchasing bulk tickets with multiple
credit cands.

The documentary olso revealed that about 30
per cent of Vizgogo's business came fram industital-scale
wiats and a further 30 per cent came from a handful of
major promoters and artistes, for resale at inflated prices,
under the guise of being fan-ta-fan sales,

Visgogo changed its name to  Consolideted
[ntormation Services on 22 March and, four days
fater, the renamed frm was put into the hands
of liguidators, with fabilities of more than £30.5
million and an agreement that they would be
paid off within a year (see LVE UK issue 148),

Its ragistered office was then announced as
Viagoge AG in Switzerland, with its website asking for
mail correspondence to be sent to a Geneva post office
box. Activity and staff at its London office appeared 10
remain unchanged.




HUNDREDS OF Concert-gosrs were
wrnee away from a Mumford & Sons
event at Partsmouth Guildhall (cap,
2228}, after buying ke tickats
onling from Viagago, Seatwave and
other cutlets.

The Portsmouth Cultural Trust,
which took over Management of the
venue in Apritiast year, notifed police
of the prablem following the sell-oun
22 November concert and has put
measures in placa to address the issue,

“Sadlly, tickets have been created
that copy the design of our old ticket
stack which we recantly d iscontinued;”
says a Guildhail spokesman, “All cus-
tomers who are currently in paossession
of genuine tickets for future shows,
which were feom the old Guitdhall
ticket stock, are reguested 1o popinto
the Guildhall i order ta swop them for
thckets from our new ricket stock,

“The public Is urged 1o oniy buy tick-
£t from the venue or from legitimate
anling ticket agents in arder to avoid

buying counterfeit tickets and, if neces-
sary, to obtain alist of accredited ticket
agents fratn the venue before parting
with their maney”

Viagogo director Ed Parkinson
told BBC News those affected
would receive free tickets to
anothar Mumford & Sons gigor
avoiicher 1o the value of the original
jrurchased tickets.

Parkinson says the refund can be
given asitis company policy to only
release money to seliers a faw days
after the show, to ensure ali partias
are satsfied. He told the BEC that the
firm wilf work with palice to find
those responsible,

Joe Conen, founder and CFO of
Seatwave, says,"We are aware of two
Instances where Seatwave customers

were turned away fram the gig, In fine
with our ticket integrity poiicy

we immediately refunded these fans
infull.

"We are conducting an intermat
enquiry and will be bappy 1o share
the rasults”

Murnford & Soas also posted state-
ments on their websita condemning
tha secondary marfet and urging fans
to enly buy tickets from official outiats,

“As musicians and gig-goars
ourselves, we hate seeing tickets for
aur shows up on sites within minutes
of going on sale, at dicuble and triple
face valug, just as much as you do”the
statement says. .

“In the absence of government
izgislation, the best we can promise
youis to do everything we can to
make the ticket-buying experiance as
fair and affordiabls as possible, and to
workwith promoters and ticket-seliing
companies to keep tickets out of the
secondary markets”
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THREE MEN have gone on trial ac- offinto accounts in Budapest or
cused of swindling thousands of music  Thailand, or withdrawn in cash.
fans in a £3 million tickets scam, Prosecutor Toby Fitzgerald said:
Andrew Lagan, 49, David Rolls, 48, "They created 100 per cent proftt for
and Gary Agar, 44, allegedly offered themselves, because they took the
non-existent tickets for sale over the money without providing anything
internet and pracessed the payments in return.
through the account of their company, The prosecutor said the offences
Good Time Entertainment (GTE), were commitied between Novernber
Harrow Crown Court heard 2009 and October 2010, with the
events targeted Included shows by combined loss to customers said to :
Paul McCartney and Kings of Lean, be more than £2.9m,
. Scotland’s Tin the Park festival {cap. Rolls of East London, Lagan of
i 85,000), the V Festivals (87,500 and Middlesbrough and Agar of West
85,000} and the Benicassim (40,000) London, each deny two counts of
X festival in Spain. conspiracy to defraud and ane
! According to the Daily Mail, jurars count of converting or transferring
weie told that after payments were criminal property.

made, the money was either siphoned The trial continues, ‘
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StubHub takes over eBay'’s

(TS eBay will stop selling concert and
festival tickets an its UK website and divert its
significant re-sale business to the UK arm of
StubHub, the secondary ticketing operation it
acquired for $310 million in 2007.

With approximately 500,000 tickets for sale at
any one time on eBay, it is a bold move aimed at
strengthening StubMubs position in the UK market.

eBay has already begun carrying adverts for
StubHub and by June, all concert ticket listings
will have been removed and potential customers
redirected to StubHub, which launched in the
country last April and has been fighting to take

market share from its main rivals Viagogo,
Seatwave and Live Nation Entertainment-owned
Get Men,

StubHub UK's general manager international
Brigitte Ricou-Bellan denies claims that the move
is an attempt to bolster a struggling business and
emphasises that the company s still in its first year
in the UK and enjoyed 100 per cent growth dusing
the Jast quarter.

“We have been in the US for 12 years, but in
the UK we are a start-up, it takes a while to build,
Isut this initiative will help accelerate our growth,”
she tells Audience,"With eBay migration and

UK ticketing

partnerships in the pipeline we expecttobeina
market leading position within a year”

On moving 2Bay users to StubHub, Ricou-Bellan
says,"it is a soft migraticn experience that will be
supported by a lot of communication to explain
why we taking over the sales”

Unlike eBay, where it ts free to list tickets,
stubMub charges the seller and buyer up to a total
of 25 per cent of the transaction value,

“Ticketing is a specialised market place, we have
batter tools to list tickets and moniter price and we
also offer fuifilment and ticket delivery options that
eBay does not,’ she says.
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Rert cites ‘tickets diverted straight to secondary sites’

THE METROPOLITAN Police has
called for legislation to crack dewn on
a secondary ticketing rmarket it claims
supports widespread criminal activity
and is worth at [east £40 milfion a year
in the UK.

The strongly worded The Ticket
¢ wProblem Profile report was
ereed by Operation Podium, a unic
setup to tackle serfous and crganised
ecenomic crime affecting the London
2012 Olympic and Paralympics
Games. The unitwill be dishanded at
the end of March.

The Government has fafied to
take action to crack down on ticket
crime, claiming that there is fittle
evidence of ciiminal involvement
or market failure in the ticket
resale sector. But the Police repoit
contradicts that,

Detective Superintandent Nick
Downing, who has ied Operation
Fodium says that "crimingls involved
in {ticket fraud] are also highly lkely to
he involved in other crimes!”

The reporlis based on Operation
Podium’s findings over the last
two-and-a-half years and concludes
“the lack of legislation outlawing the
ur~ ~hotised resale of tickets and the
a weefregulation of the primary
and secondary ticket market encour-
ages unserupulous practices, a lack of
transparency and fraud.

The police findings outline that
the paucity of legislation in this area
“enables fraud and places the public at
risk of economic ¢ritne” and recom-
mends that "consideration must be
given to introducing leglslation to
govern the unauthorised sale of
evant tickets”

The report says that due o the
“surreptitious way that large numbers
of primary tickets are diverted straight

onte secondary ticker websises,
members of the pubtic have little
choice but to try 10 source tickets on
the secondary ticket market”

As aresult It recornmends segula-
tion of the primary and secondary
ticket market be introduced to
Ensure ransparency in order to"allow
consumes to understand whoe they
are buying frormn and affording them
better protection from tickes crime?”

hard now for the Minister not o take
this on board and legislate? Hotdgson
tells LIVEUK,

Conservative MP Miks Weatherlcy
has alsc bean preactively lobhying
Sovernment to take action against
ticket abuse and fed a Parfiamantary
debate foflowing the broadeast
of Channel 45 Dispatches: The Great
Ticket Scandal last year (see LIVE
UKissue 146}, which uncovered nefari-

“We can't just allow
this to continue
unchecked.”

Shuran Hoduson P

“The repott .
dispels the idea
thet there is any

ofher way to tackle
this other than
legislation.”

Melvin Beim

"Action needs
lo be taken
and that cap't
be done without
legiskation.”

Mike Weatheriey Mp

it appears the report was initially
suppressed and only published after
Labour MP Sharcn Hodgson asked
questions it the House of Commans,
a5 to why the Home Office and
Depariment for Culture, Media and
Sport classed it as being “operationally
sensitive’; when it had been deasly
marked "for publication”.

"The report probably tock the
Govarmnment by surprise, and it wilf be

ous practices at secondary ticketing
operations Viagogo and Seatwave,

Weatherley describes the report
asa step in the right diraction."The
Government has not acknowiedged
that there is an issue to address what-
soever in the past, and even thoughit
had the Clympics exampie, it refused
toimplement that example elsewhers”
he says.

“This report rakes it clear there are

issues to address and action needs
to be taken and that can't be done
without legisiation”

Tieket security expert Reg Walker of
Friclum Constdtancy has been inves-
tigating the secondary market for the
past decade and describes the report,
as*the most damning indictment of
anindustry by the police that | have
ever seen’”

Fastival Republic MD Melvin Benn,
who organises the Reading, Leeds
and Latitude festivals and i a
vaciferous oppenent of ticket abuse,
believes that the published reportis a
“sanitised version” of police findings,

significant statement”
“The report suggests around
£10min VAT Is beling lost
eacl year and absolutely dispels
the idea that there is any other
way 1o tackle this other than legisla-
tion,'states Benn. "The Government
is very interested i letting the free
rnarket determine what happens and
this report iltustrates the result
of that; itis enabling the criminals to
get away with absolute fraud”
Hodgzon vows ta continue lobby-
ing the Government and is pushing for
anti-tout iegislation 1o be incorporated
in the Labour manifesto,"{ have
been lobbying the Shaclow Business
Sacretary Chulka Umnunina for the
past couple of years and he totally
gets it now, so if there is a change of
Government hapefully legislation will
be introduced.
"We can't just allow this to
continue unchedied, how there is
ne Operstion Podium, it is going o
be like the Wild West out there
because there wil ba no ane
policing the secondary market”
says Hodgson,
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Resale, International, hased in
the UK.

Homann jeins from eBay,
where he was director of its
UK B2C businass. He will be
responsible for expanding
ThA's reszle operations across
Australia, New Zealand,
Denmark, Finland, France,
Germany, Ireland, the
Netherlands, Norway, Spain,
Sweden, Turkey and the UK.

“TM doesn't currently have

1 Ticketmaster (TM} has signalled its
intention to increase its activity in the
controversial secondary ticketing sector, after
appoirting Chyistoph Homann as MD of TM

resale operations in gll of the markets,

but is seeking to expand,’a spokeswoman
far the company confirms to Audience.
“Christoph’s job is to maintain an overview
of resale in all of Ticketmaster's territories,
even where they aren't directly active

at present”

Mark Yovich, president of TM Internaticnal,

adds, "Christoph will play an integral part

in our expansion in the resale market
intermnationally, which includes our UK

resale site GETMEIN! We know that fans

like resale and often look to resale
marketplaces to find tickets for

+ sold out shows!”

The Live Nation Entertainment-
owned firm faces a battle for market
share from rivals Viagogo, which
says it operates in 34 countries,

. Seatwave - active in 12 territories,
and eBay-owned StubHub, which
is well-established in the US and
launched in the UK last year.

Earlier this month, eBay moved all
conceri ticket reselling from its UK
website to StubHub in a bid to strengthen the
resale operation.

Opponents of ticket resale activities
and so-called ticket marketplaces say they
facilitate industrial-scale ticket abuse and
are used by some promoters and artistes to
anonymously tout their own tickets to fans
for large mark-ups.




Fans and websites duped in mass fraud
Police alerted as 2,000 fake tickets confiscated

A RUGE fraud involving fake tickets
zoid through so-calied tickat market
nlaces has been uncovered,

Morg thar 2,000 countarfaita-tick-
ate have already wrned up and besn
cordiscated from shotked concerts
goers, with the overall scam thought
1o have netted the paepeirator mare
than £1 mitlion,

Among venues affectsd we The
02 ieap. 17000} in Londan and
Birmingham’s LG Arens {15,000
for shows feawsnng artlstss suth
as Bayonds, Mell Young and Crazy
*lorse, Depeche Made and Btuno
tiars More thon 86 peonfe had their
teiets seized and were turned sway
EomNe Young's congedt at The QL

Alicfthe fravdiueatdcketse bebeved
o have been bought in good fath by
m via resale webstes such s
gego deatweva, Tickatmastary Get
In! and £Bay-cwnad SiubHub,

It i5 suspected thar the counterieil
tehets emanated from a single source
using muttiple dentities, wha eamed

himself - perhaps with associates
« favoured seller {aho called power
sefler} status with the websias, aftes
trading normally for several months,

Daspite assuting buyers that they
only pay sefiers after the aventy, seme
websites encourage powsr sellss o
make mote tades by paying them
an despatch of ticksts whh a courier
such &s UPS.

So when the fraudster declded
15 pull-off the suam, ke was appar-

tticked congert-goars - seme travelling
from ovarseas - 1L could cost the resate
sites hundeeds of thousands of pounds
in refurds and replacemanttickets:
Most offer firm guarantess 1o blyers,
sugh as ‘every ticker is absalutely guar-
antued' (Saatwavel, Viagogo guarniess
euery \mnsaction; and back them with
he promise of nefunds in the tidket hap-
panstabe ivalid and imephacaatie.
However, 8t least ohe site has
wissed 2 refund without produc-

U ticket-buyers want the ultimate protection,
then they should buy only from a primary agent”
Phil fead

ently able 1o continue caifecting
roney from uhsuspacting buyers
untl the wobslies realsea the oient
of the rip-off, s coraplainis arrived
at increasing numbars, By then the
fravdster had sipred away

Ftha sate of the searm 1 the size that
saureas suggest, then apart fiom the
misary experienced by thousands of

tion of the fake ticket, which waos
confizcated at the venue, Another
has emaied buyers suggesting they
check their tickets, perhaps having
itlentified the aliened former power
sedler, sndd therefars bis victims,

Onre of those who has repored
the fraud to the pelice i Reg Walker,
oparauons  director  of  secunty

specialist The Indwm Consul@ncy,
whose clients includa venues and
promiotars across the country. He telis
LAVE UK, “This appears 10 be a buge,
well-planned scam and any website
resedling e-tickets thay cant validate is
vulnerable o this type of fraud”

Its 5 sentiment echiced &y Phil
Mead, director of arenas at the NEC
Graup, wehich runs Lhe LG Arena, if
tickat-buyers want the vitimate pro-
taction, then thay should buy oniy
frarn a primaty egent) e says

As the extent of the fraud centin-
ues 12 unravel, UYE UK comacted the
leading resale sites, but only Gel Me
it would acknowiadge the preblem.
A statement from the company says
it s "awars of an issue refating ta the
validity of some tickers far the recent
Beyoncé shows at The O1"and thatitls
“working with the police to fnvestigat
the mratter’ Af least one ather gite it
telieved o have also cendacied police
and 2 whistiz-blowet is alse helping
vithinfonmaticn,

Meanwhile MPs call

NEWS OF the unconnecied armests
ang fraud emerged shortiy after the
Ali-Perty Pariizmentary Groupon
Husic agreed to urge select commit:
tess to re-examing the legislation
on seeondary ticketng. A
recent parllsmentaty hear
ing described the practice
ag"shady” and "profitesting’

Earliat this year, 2
Katropolitan Folicz repart
calied for legislation 1o
crack down on 3 secondary
ticketing masket it claims
supports widzspread criminal actiy-
ity {see LIVE UK issue 158).

The strongly worded Tieket Crine:
Probiem Frafile repart concluded
#tha lack of legislation sutlewing
the unaythorised resalz of tickets
and the absence of reguiation of
tha primary and secondaty ticket
markst PRCIUAges Urlsclupuicus

practices, a lack of sransparency .,
.+ and “places the public at risk of
ecanomic crima’

After its publication, antt-ticket
shuse campaigner Sharon Hadgson

WP sald, “We can't Just aliow this o
centinue unchecked’, while iafiow
MP and fair ticketing advocate Mike
Weatherey added. "Action neads
1o be Waken and that can't be done
without legislaticn”

Festival Republis [0 Melvin
2enn, pramoter of the Rzading
lcap. 67,5001, Leads (750001 anc

for action

Latltutie {35,000) festivals, agreed,
“The report ... dispels the idea that
there Is any other wiy 10 tackle this
sther than jegisiation”.

It\2s just over & year ago that
Channel 4's Dispatches. The
Gregt Ticket Scandal (see
LIVE Ui issue 146) usad
undercover reponers 1o
revaal nefarious practices,
including promoters and
artistas 1outing thew own
tickets, at Viagogo and
Seatwave,

Last year the Dally Mirror atcused
StwhiHub of bring o’hub for touts;
aftar an imvestigation by the
militen-selling newspaper idsntified
“some of the UK's biggast ticket
touts” atlending the company’s
London office on 20 Seprembey,
afser allegedhy being courted by the
firra {ree LVE UK Issue 153}

Bank accounts frozen
following three arrests

THAMES VALLEY police has
confirmed o LIVE UK that 2 number
of arrests have been made In the
Milton Keynes aren, involving the
alieged acquisition and resale of
ovent tickets.

A 32 yesr-cidmanand a
61-year-old woman, both lrom
tailton Keynes, were arzasies on
suspicion of conspiracy [o bresch
the Consurmgl
Brotegtion fram
afal Trading
Ragulations
2002 and
conspiring
W CMIGH
fraud by false
representa-
tien, under the
Fraud Act 2008,

They ware
rafpasad on bail 1o appeor at
slilton Keynes Police Sationon 3
Seplernbar

A 20-year-old man, also from
Milon Kaynes and peliaved ta
e related to the other twa, was
atrested and refeased on bail to
appear at WHton Keyoes Potice
Statian on 2 Septembar

The arrests wire made as paetof
an engoing investigation by Miton

Keynes Councils trading standards
office VKTS)

Itis believed that the arrest:
rafate to tckets worth hundreds of
thousands of pounds helng hought
and seld theough resale wabsies

The investigatian was instigated

A

faltgwing a complalnt fomm fleg
Walker of tridian Consultancy. one
of the Ui's Izading experts on tichet
fraud znd imeguiatitios.

ft is undarstood that MKTS hay
alzo ghrained a restraining order
unger section 41 of the Procaeds
of Crime Act 2602, rasulting in
the suspects having computers
seized, bank accounts froaen
and ket
impoundad.

Palice and
trading stan-
dards olficers
decimed
1@ cammenrt
while: the
investigation
1s undetway.
butan
Insidar el
ERVE K This is 3 langmark action
and has sent the louting world into
a panic, if sucesshl, with several
other cases apparanily inthe
pipeling, this couls devastats
the secondary market and threaten
e futire of some prorminent
rasalg webshtes!

Anether ssuree, active in the
resala sector says that if the
suspacts are found gutly. the
ramifications for those exploiting
concert tickets enuid br
huge, not anly for the touts and
weboites facilitating thelr tracte,
Hut skse fer those piornoters and
artistes touting their own tighsts
1o muslc fans,
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A BBC Radio 4 investigation has
accused the four leading so-calied
ticket marketplaces of misteading
music fans,

Broadcast on 25 july, consumer
affairs programme You and Yours
highlighted the huge ticket fraud
exposed last month by [JVE UK
{issue 162), and focused on the

uyer guarantess given by Viagogo,
Seatwave, Ticketmaster-owned Get
Me Inl and eBay-owned StubHub.

The fraud, belioved 10 be the work
of one person working with accom-
plices, has seen thousands of fans
turned away from concerts and is
estimated 1o have netted the perpe-
trator more than £1 miliion,

“The firms all claim they ¢an guar-
artee the validity of every ticket
sold through their sites” and “make
premises they can't keep about the
security of buying concert and event
tickets from then?, said presenter
Winifred Robinson.

The programmme  interviewed
victims who had bought  tickets
for shows by Depeche Mode and
Kings of Leon through Sestwave
and Get Me In! respectively, only to
find they ware fakes when they
-rived at the venue,

It also explained the power sciler
scenario, by which the companies’
top touts are paid on dispatch of
tickets or when the buyer receives
them, and that the fraudster alleg-
edly esrned himself that status, using
muitiple identities.

It quoted what it said was a copy
of Viagego's frequent sefler pro-
gramme, dated last March, which
explained, "People
may qualify for
early payment if
they sell more than
£10,000 worth of
tickets per quarter
and more than 90
per cent of their
tickets get the
customer into the concert”

Declining to discuss the sum the
fraud has cost Viagego so far, after
the presenter suggested it might
be as ntuch as £500,000, Parkinson
said, "At times when we have to find
replacement tickets or we have to
refund customers and provide com-
pensation, it comes at a cost.

"We take that rigk, we take that
responsibility  and  we  protact
consumers  fromy these kinds of
fraudsters,” he added.

YEd Parkinson Lﬁ’

James  Willams  of City of
Westminster  Trading  Siandards
sald, "The word gquarantee means
its & promise or assurance that
if you book through them
youre guarznteed to get a ticket
that you can use, obviously, to see
the performance.

“If this is happening and i they
are cuplicate e-ickets on pieces
of paper, then
there’s no guaran-
tee you're going
to get in. So that
statement cannat
be true, its not
worth the paperit’s
wiritten on

Co-chairman of
the parllamentary all-party music
group Mike Weatherley MP told
the programme that paying sellers
before the event must stop. “1d like
ta ban secondary ticketing, fbutl in
the absence of being able to do that,
don't pay an to the final persor unil
after the cancert, because that’s the
only way to protect the consumer”
he said.

The WMational Fraud Authority’s
Actionfraud wabsite repors
that overall ticket fraud cost the

ike Weatherley

public more than £2.7 million in
2012, Almost half of that eceurs dus-
ing the summer, with §3 per cent of
that related to music events,

Meanwhila, as LIVE UK went to
press, Thelndependent raports iPs of
alt parties, with the suppurt of music
piomoters and kands including Iron
Maiden and the Arctic Monkeys, are
pressing for Government action on
the secondary ticketing market,




GOVERNMENT ACTION on ticket
abuse could move a step closer fol-
fowing the formation of an All-Party
Parllamentary Group (APPG} to inves-
tigate lhe so-called resale sector and
ticket marketplaces, and industrial-
scale touting that also involves pro-
moters and artistes.

The six-strong group of MPs is
made up of co-chairmen Sharon
Hodgson and Mike Weatherley,
who are both outspoken critics of
ticket abuse, vice-chairmen Andrew
Bingham, Kerry McCarthy, Steve
Rotheratn and Niget Adams.

“The APPG is the next step in build-
ing a cross-party consensus on the
need to enable event organisers to
pr *=ct their tickets and custom-
& com being exploited by touts’
Hodgson tells LIVE UK.

“Hopefully the APPG and the
inquiry we'll be running in the New
Year will become a way for MPs to
explore these fssues and ralse them
up the political agenda, and push for
tagislation to support the five event
sector” Hodgson has long called for a
0 per centcap on the amounta ticket
can e resald for dbove face value,

Eatlier this year. a huge fraud,
thought to have netted the per
peteator more than £1 million, was
uncovered invoiving fake tickets sold
through so-called ticket marketplaces

Tan o, oo (L)

(see LIVE UK issue 162}, while security
specialist Reg Walker of The Iridium
Consultancy said more than 3,000
counterfeit tickets, sold on platforms
such as Seatwave and Viagego, had
turnad up at major venues ovar the
past few months,

Scandal continues

\Weathertey led a parfizmentary debate
following the broadcast of Channel
& Dispatches: The Great Ticket Scondal
it February 2012 {see issue 146), The
docurmentary secretly filmed Viagogo
staff talking about buying bulk tickets
with multiple credit cards and reveaied
that about 30 per cent of its bush
ness came from industriak-scale touts,
Perhaps more shockingly, a further

Ml &1l an Hoddson

of the free market: the ability for the
market to respond to demand by
increasing supply)

The recent sale of tickets for Monty
Python's reunion shows atThe 02 also
atiracted a string of negative head-
lines in national newspapers after
thousands of tickets tumed up on
secondary websites at vastly inflated
prices just minutes after going on sale.

The Daily Mail ran 2 double-page

@ Hopefully the inguiry will become a way for
MPs 1o push for legistation s

Sharon Hodgson

30 per cent came from major pro-
moters and artistes, including SJM
Concerts, Live Nation Entertainment,
Coldplay and Take That,

“Same of my colleagues have sug-
gested that tiying to regulate ticket
touting s interference In the natu-
ral- free . market . says. Weathetley.
“However, to say this is to misun-
derstand one of the key principles

spread with the headline, “The Great
Monty Python Swindle and asked,
*How is it humanly possible to sell
20,000 tickets in less than three-
quarters of a minute? It seems that
far from facilitating simple ticket
exchanges hetween fans, these

sacondary marketplaces’ are little_

mare than trading grounds for tech-
nologically savvy touts, who use

sophisticated computer  software
to grab as many tickels as possible
before real fans ¢an access them!”

Following an inaugural meet-
ing of the APPG on Ticket Abuse in
becember, inquiry sessions have
been set for 29 January, 5 February,
26 February and 5 March in the House
of Commons, to hear from the resale
sector, live events industry and con-
sumers, with a meeting resetved for
technology and solutions,

The group is seeking the pasticipa-
tion of experts and interested parties
and is also seeking to try to secure a
90-minute Westrminster Hall debate
on ticket abuse when Parliament
returnsthis month.

Suspect re-bailed

A 33year-old man from Milton
Keynes has been balled by police
until fater this month after being
arrested last year on suspicion of
conspiracy to breach the Consumer
Protection from Unfair Trading
Regulations 2008 and conspiring to
commit fraud by false representa-
tion, under the Fraud Act 2006.

The arrest, made as part of an
ongoing investigation by Milton
Keynes Council's trading standards
office {MKTS), is understood to ba
related fo the alleged acquisition
and resale of evant tickets,

1

Ticket fees slammed in Which? repbrt

AN INVESTIGATION by consumer
¢ asignerWhich? has accused tick-
eting agencies of hitting customers
with"hiclden” and "unclear” fees.
Registered as a charity and includ-
ing its flagship magazine of the
same name, it has launched the Play
Fair on Ticket Fees campaigh, call-
ing for all compulsory charges to be
shown upfront, for them to be setat
a "fair level” and a clear explanation
given of what they're for.
*Consumers tell us they are feel
ing ripped-off by the level of ticket-
ing charges and the lack of transpar-
ancy means it is almost impossible
for people to compare prices when
booking online/ says Which? execu-
tive director Richard Lloyd,
Researchers looked at 15 music,

comedy and theatre events across
the country with 2G ticketing com-
panies, and say they uncovered
extra charges of up to mose than a
third of a ticket's face value.

it cited a £25 ticket sold by See
Tickets for a Jimmy Carr show at
Wolverhampton  Civic Hall {cap.
3,000), which had a £3 booking fee
plus a £6.50 defivery fae - almost 40
per cent of the ticket vaiue- as rep-
resenting the biggest mark-up,

Music examples it provided include
a £45 ticket for Barry Manilow's show
at Manchester's Phones 4u Arena
{15,000}, sold by Eventim with an
additional £7 booking fee and £2.50
delivery charge - amounting to 2 fur-
ther 21 per cent COsL.

Which? also listed See as selling
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tickets for Delly Parton at The 558
Hydro (13,000) In Glasgow and
The Wanted at Bournamouth
International Centre (6,250}, with
additional charges representing
18 per cent and 17 par cent of face
value respectively, while there was
a 27 per cent mark-up on a ticket
for Rizzle Kicks at the 02 Academy
Bristol {1,700), sold via Gigantic,
says the report. The figures have not
been disputed,

See was ane of seven companies,
with Ticketmaster (TM), Stargreen,
Ticket Seup, Ticketmaster-owned
TicketWeb, BH Live Tickets and
ATG Tickets, that the report claims
don't always reveal the exact cost
of their additional fees before point
of payment, making it difficult for

customers to compare the cost of
tickets between different companies,

See CEQ Rob Wilmshurst declined
to comiment Dut & TM spokesperson
says, “To suggest that ticket fees are
hidden is utterly misleading and fac-
tually incorrect. Before a customer
purchases a ticket, any additional
fee Is always displayed clearly”

However, WeGotTickets founder
Dave Newton says, "We've been
banging the drum for greater trans-
parency in ticketing since we began,
50 we welcome this campaign with
open arms.”

Newten adds that since ferming
the company 14 years ago he has
maintained that a maxirmum 10 per
cent per ticket booking fee, with no
additional charges, is a fair price.
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THE FIRST evidence session of the All-Party
Parliamentary Group (APPG) on ticket abuse had
to be cancelled after not one of the so-called
ticket marketplaces was able to send a represen-
tative to attend,

it was due to have taken place at Westminster
Hall on 29 January, but the four principle companies
- Miagogo, eBay-owned StubHub, Seatwave and
Live Nation Entertainment/Ticketmaster-ownecd
GetMeln! ~ all declined the invitation, saying they
had no one available, despite several weeks' notice,

The meeting was to hava followed the group’s
first debate at the House of Commons the previous
week. One insider commented, “They were clearly
running scared and didnt wang to face direct ques-
tioning on their practices”

sketrnaster spokesperson teils LIVE
UK, "We were unable to make the date
of the session due to pre-existing travel
plans and business commitments, and
we were not offered any alternative.

“Mlong with our engeing investment
in technology and people, we want to be
clear that we will be part of any solution Dtk
to perceived issues in the sector and have offereci
to appear at the APPG in the future to discuss this”

Viagogo and StubHub both said they had no
representative available, the latter’s spokesper-
son Fiona Chow addmg, "We did offer to submit
written evidence but have yat to recalve any such
request” Seatwave is yet 1o comment.

Labour MP Sharon Hodgson, the APPG's co-chair-
man, tofd those attendling the debate, "The inguiry
will go on, and over the coming months we will
hear from the live events industry angd consumers,
as well as those who do whatever they can to pre-
vent the exploitation of events by resellers”

T siestrong greup of MPs consists of
Hoayson, co-chairman Mike Weathertey, vice-
chairmen Andrew Bingham, Kerry McCarthy,

Steve Rotharam and Nigel Adams.

Hodgson, whe also recently featured on BRC
Radic 45 Today programme to discuss ticket
abuse, continued, "As [ did my research and more
people supported my campaign, | met more
stakeholders in the live events industry and
bhecame increasingly aware of the real concern
that this kind of parasitical practice is detrimental
to our creative industries”

Conservative MP Weatherley added, *It can
often be practically impossible for the target
fans to access the event, so they are forced to
rely on an artificially created secondary market,
and the content creators - and
the Treasury — are deprived of
revenue from the event, That is
unacceptable!

However, the APPG ran into
opposition from other MPs pres-
" ent."The premise that [Hedgson] ;
starts from is false” claimed &

Conservative MP Philip Davies. “She helieves that

by definition, al} ticket touting and all reselling of
tickets must be done at a profit, but ticket touts
can make a loss - same S0 per cent of the tickets
sold on Viagogo are sold at face value or below,
“If the issue is 50 massive for event promaters
and organisers, why do they not take the steps
within thelr capability to try and deter the mar-
ket? As far as | can see, it is all crocodile tears”

Market failure?

After hearing the debate, Helen Grant, the
Minister for Sport and Equalities at the
Department for Culture, Media and Sport, out-
lined the Government’s position. “Although the
Government has no plans to introduce new

regulations on the ticketing and events market,
we continue te encourage improvements so that
all customers have an opportunity to purchase
tickets and can do so in a secure, safe and proper
environment,” sald the Conservative MP,

"We believe that it is for event organisers,
tegether with the professional ticketing organ-
isations, to determine syitable arrangements for
ticket sales to their various events. That is why my
officials have had extensive discussions with both
the event organisers and the ticketing organisa-
tions such as Tickatmaster,

“Where the Government differ from sorme of the
apinions expressed today s in the belief that the
best way to achieve jmprovements is through leg-
|s!at|on Qur view is that the best way to do that is
by building effective safequards into the
ticketing processes,

“The Government has previously
stated that unless there s proper evi-
dence of market failure, there is no
need for us to take action. We still
beligve that 1o be the case, but we will
2 keep the pasition under careful review”

Further APPG sessnons have been set for
26 February and 5 March in the House of
Commons, but Christoph Homann, MD of
Ticketmaster Resale International, claims the ini-
tial debate showed there was “Clearly no political
appetite 1o impose unnecessary regulation on
the resale market”

“Calls for over-zealous regulation of resale are
old hat, the debate has moved on” says Homann.
“We want to focus an working with politicians,
consumer and retail groups on how we make a
self-regulated market work”

All APPG members have also been invited to
take part in a roundtable discussion with the live
eventindustry at the Ticketing Technology Forum
conference at the Wembley Hilton on 19 March.
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O IEIINE The first evidence session of
the All-Party Parliamentary Group {APPG) on
Ticket Abuse heard representatives from the
worlds of concerts, festivals, theatra
and sport report the negative impact
of the so-called secondary market on
their respective sectors.

Kitimanjaro Live CEO Stuart
Galbraith, Association of independent
Festivals (AIF} geneval manager Paul
Reed, Angus Bujalski of the Rughy
Footbalt Union and the Nationai
Theatre's chief operating officer Lisa
Burger, all spoke at the session, held at
We-' minster Hall on 5 February,

. ilethe vast majority of the
industry is vehemently against it, some
acts, some bands, choose ta provide
tickets to the secondary market,”
acknowladged Galbraith, while Alf's Reed
confirmed, "Our members are united that we
don't work with the secondary market”
The APPG has been set up by six Members

of Parliament (MPs} - Sharon Hodgson, Mike
Weatherley, Andrew Bingham, Kerry McCarthy,
Steve Rotheram and Nigel Adams {see
Audience issue 168).

The meeting came a week
after the first scheduled
session was cancelled when
the four principle ticket
matketplaces - Viagogo, eBay-
owned StubHub, Seatwave and
Live Nation Entertainment/
Ticketmaster-owned GetMeln!
were al! unable to provide a
representative to attend.

However, Ticketmaster Inter-
national MD of Resale Chris-
toph Homann says he would
s welcome the chance to appear
before the cormmittee at a later
date."t have always made clear my enthusiasm
to appear hefore the All-Party Parfiamentary
Group, so that they can hear both sides of the
argument on resate,

“Cynics might say that a lot about the
group - from its title, to its terms
of reference, to the witnesses it is calling -
reflects a closed mind as to the
reality of fan demand for ticket resal
he says.

Meanwhile, Weatherley has
- announced plans for a separats inqui
+ later in the year into the touting of
tickets for music concerts. The APPG ¢
Music will begin with a call for evidan
int the sumimer and formal evidence
sessions beginning in the autumn, an
is intended’to report in 2015.

“I hope that this inquiry will lead
to much-needed improvements
which are acceptable to the whole
industry, says Weatherlay.

The Ticket Abuse APPG's
investigation, on the other hand, aims to rep:
by the end of March, in time to influence and
inforim amendments to the Consumer Rights
Bill currently before the House of Commons.

istand,’ 1MS parteer Ban Turner tells Avdience,

"We launched IMS because we felt electronic
music had hecome all abeut the party, with noet
enough focus on the business. EDM
has grown and expanded into new
territories, and IMS has grown with it.

"i's a mix of showcases, gigs for
consumers and very high fevel music
speakers,” says Turner. “Our focus is very
much arcund the tagline of Filtering
the Future and is a reflection of what's
happening in the musical landscape!”

Arvound 800 delegates are expected at the

ETTNENE Dance music industry gathering the
International Music Summit {IM5} is moving to
Ibiza's Hard Rock Hote! for its seventh edition
from 21-23 May.

Previously held at the Ihiza Gran
Hotel, organisers say the bigger
ver  will provide more options to
use wee island’s new music hub Playa
Ben Bossa.

"We've been in the same hotel for the
five years but we needed a bigger space
for the platform to grow into, and this is a venue
right at the heart of most of the action on the

event, which punctuates the start of the thiza
season, with a tweo-night IMS Gran Finale at
2,500-capacity Dalt Vila club,

Last year also saw the launch of IMS Engag
in Los Angeles, attended by around 200 peor
which included speakers such as Lady Gaga’s
then manager Troy Carter and Swedish Houst
Mafia manager Amy Thomsan, The secand
edition will take place at the W Hotel West
Hollywood on 16 April.

Delegate admission costs from €360 (3491
for Ibiza IMS and 5260 for IMS Engage. Speak
detaits will be announced shortly.
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which  owns

THE NEC Group,
Birmingham venues LG Arena {cap.
15,700} and NIA (14,500}, as well as
The Ticket Factory, could be sold
off by Birmingham City Council to
help meet the authoritys equal
pay tiabilities.

The council faces legal claims
totalling more than £1 billion
after agreeing settlements
with thousands of women who
were paid less than men who

did equivalent jobs.

Selling the group, which alse
includes the NEC and International
Convention Centre, is among the
options being considered to fund its
shartfall of £550 miflien.

MD of arenas Phil Mead was
unavailable for comment as LVE UK
went 1o press, but an NEC Group
spakesperson says, “As has been
previously announced, Birmingham
City Coundil Is actively reviewing the

opportunity o realise the strategic
potentiat of the NEC Group, which is
wholly-owned by the Council.

“Mo decision has yet been taken
regarding a potential sale)

Tha
undergoing a

22-year-old NIA is
revamp, due to be

compieted later this year, which will

provide a new showcase entae®f
Improvaments to _jhe™Backstage
area and_gube®public space {see
LiVEE#Tssue 154),
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it 15 remaining open while t
work takes place, with upcami
shows including Michsel Bub
Miley Cyrus and Lady Gaga. The |
Arena has concerts with Beyonc
Katy Perry and Eagles.

A coupgitethokesperson says t)
Joee™authority has already raise
£76m over the past two vears |
selling surpltus Tand and assets, ar
that the programme of reviewing :
options continues.

Shadow Minister says secondary
ticket sellers should be identified

THE SHADOW  Minister for

smpdtion and Consumer Affairs
has called for the introduction of
gtransparency measures  through
éthe Censumer Rights Bill, currently

ghefore the House of Commons,

which would make so-called ticket
marketplaces disclose who is selling
an Individual ticket,

Labour MP London Walthamstow
Stella Creasy made the bid in the
public bilf committes debate on 13
February and scheduled to continue
on 25 February, His call for transpar-
ency achoes that of Conservative
WP Mike Weatherley several weeks
eatlier, when ha suggested in a
Westminster Hall debate that ticket
seliers sheuld be identified, along
with the ticket heing offered.

Referring to secondary ticketing
sites, Creasy said, *Such companies
gel away with selling tickets that are
meant to be sold for a particular price
atamuchmore inflated price, at great

frasd BT e e D
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detriment to the consumer, because
they are not named seffers. The abil-
ity of any trader to avoid responsibil-
ity for infringing someone’s rights is a
loophole that we want to close.

“The amendment [to the Biill
would ensure that the pamed

trader who gave their address s
the person selfing the goods, and
not an intermediary” she said.
"The lack of legislation outlawing
the unauthorised resale of tickets
and the absence of reguiation of
the primary and secondary ticket
market  encouages  unscrupulous

practices, a lack of transparency
and fraud.”

Meanwhile, the All-Party Parlia-
mentary Group (APPG) an Ticket
Abuse will hold its final evidence
sessions on 5 March and is due to
report its findings on the impact

& The absence of regulation of
the primary and secondary
ticket market encourages
unscrupulous practices &

Stella Creasy MP

of the so-called secondary mar-
ket by the end of the month - in
time  to influence  and inform
amendments fo  the Consumer
Rights Bill. .

Setup by st MPs (see LIVE UK issue
168), the APPGS third evidence ses-

* sion was due to take place as LIV UK

went to press, focusing on the impac
of ticket abuse on the consumer.

The npanel comprised Jason
Freeman of the Office of Fair Trading,
Mark  McClaren  of  consumer
campaigner Which?, Reg Walker of
fridium Consultancy and Totterham
Hotspur supporter Martin Cloake,
a member of the Stop StubHuh
campaign which fs calling on the
cub to end its agreement with the
eBay-owned company.

The APPG' first evidence session
was cancelled when the four
principle  ticket marketplaces -
Viagogo, StubMub, Seatwave and
Live Nation-owned GetMeln! were
unable to send a represantative.
The first meeting t0 go ahead
heard from representatives from
concerts, festivals, theatre and
sport, including Kilimanjare CEO
Stuart Galraith and Association
of Independent Festivals general
manager Paul Reed,



8pril

;ghton Music Conf,

hton
sbrightonmusicconfer-
co.uk

26 April
US Wales
35
focuswales.com

Ypril
sic Week Awards
Jon

ho Twookoom

May

-rpool Sound City
pool
liverpoolsoundcity.co.uk

Ay

w Awards
jon
bva.org.uk

T May

Great Escape
ten
escapegreal.com

lay
Novello Awards
an
[0 T

1

AGM
an
pluk.com

TICKETMASTER Resale international
(FMRY MD Christoph Homann
appeared before MPs duwing the third
and final evidence session of the All-
Party Parliamentary Group (APPG) on
Ticket Abuse,

Live Nation Entertalnment-owned
TR, which operates the GetMein!
resale site, was the only one of the four
major so-called ticket market-
places to accept the invita-
tion 1o speak openly before
the panel. The other three -
Viagogo, Seatwave and eBay-
awned StubHub, dedlined to
participate, although a Viagogo
relresentative met with APPG
mermbers in private.

Homann, who joined TMR from
eBay in June last year, is responsible

for expanding TMR's operations
across  Europe,  Australia  and
New Zealand,

He appeared at the
Westminster session on 5
March alongside Christiaan
Munro of Sandbag, which
co-founded The Ticket Trust
with the Association of Independent
Festivals, and Richard Davies of fan-
to-fan Twitter-based ticket exchange
Twickets, which allows users 1o sell
spare tickets at face value or less, free
of charge.

Davies, who said Twickets facilitates
more than 200,000 transactions per
year, told the hearing that ticket abuse
meant CUSLOMErs were not seeing a
“free market"in action on other second-
ary sites, but 2 “manipulated ong”l

“What we've learnt primarily, is that
there is a real appetite for a fair second-
ary platform,” he said. "Clearly, we doi't
believe that we're going to remove or

6Thereisar

change the secondary market and it
wouid be naive to think we can have
that sort of effect. ut what we can pro-
vide s a falr alternative 10 those existing
platforms, Qus growth in audience has
purely been through word-of-mouth?”
Munro, whose company has pro-
vided tickeiing for several Radichead
tours, claimed, “There’s an entrenched

cultural acceptance that it's now fine to
buy four tickets and sell two Jat a mark-
up] to fund your night out,

“Although it might be legal to do this,
it’s morally abhorrent. lt's an outrage
that we're allowing, through technol-

Richard Davies of Twitkets

ogy. folk to be ripping-off their peers.
It's the wheeler-dealer culture that's
so easy through the immediacy of the
internet and the anonymity.”

But Homann insisted, “Tickets sell out
becausa there is more demand than
there is supply and that may at times
encourage people... toresell those ata
higher price. It’s 2 very clear trade-off for
those people to say'look, i'd like ta go to
that event but if somebody’s willing to
pay me more than Fpaid forit by a factor
of my own choosing, that compensates
me adequately”

Panel co-chairman Labour MP Sharon
Hodgson raised the issua of the huge

Sl appeﬂte fora
fair secondary platf forms

e Uk
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fraud reported last summer {see Lf1
Uilissue 162), inwhich more than 3,01

counterfeit e-tickets were confiscate
from concert-goers in a scam thoug
10 have netted tha perpetrator mo
than £1 million,

It is suspected that the fraudst
gained favoured seller status by tra
ing narmally for several montt
thereby receiving paymen:
advance of the event, before jss
ing the fake tickets,

Asked if the company paid s
calied "power-sellers” in advane
Homann, who explained that ¢
4 company tended to call them br
# kers, said, "We try to tailor ounpe
ment terms to whatevar is most cond
cive to making sure that ticket ends
with the buyer”

Hodgson was also asked wheth
GetMeln! worked with a named tick
reseller currently under investigatl
for allegedty touting up to
million worth of tickats a ye
including 1,000 for the
Direction’s tour.

I wouldnt  want
commant on any individual cas
anybody where theres a  strol
suspicion of illegal activity, would n
trade on our platform, replied Homar

However, he added, “We don't thin}
is our role to question cach and eve
customer about how he got those tic
ets because we know the majority, ¢
99,9 percent of our custorners, have n
engaged in such activity”

Established by six MPs (see igs
168), the APPG Ticket Abuse was d
to report its findings as LIVE UK we
to press, in time to influence a
inform amendments to the Consur
Rigthts Bull.
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THE ALL-Party Parliamentary Group
(AFPG) formed to investigate ticket
abuse has produced a raft of rec-
ommendations to protect fans and
increase trahsparency in the so-called
resale sector

Its report calls for event organisers,
primary ticketing agencies, secandary
ticketing outlets and the Government,
"to reform the market to ensure it
operates in the interests of fans, and
supports the long-term
development of  the
live events and creative
ingustries”.

Among recommenda-
tions are that second-
ary v .Jtes should be
legailv required to pub-
lish [ details of the ticket being
offered, give information about
the seller and declare where tickets
are being Hsted by event
organisers themselves,

Instances where a seller Is trad-
ing in more than 20 tickets for one
show should be investigated by the
wehsite, say the MPs, which should
also guarantee the victims of ticket
scams not only a refund, but the cost
of travel to and from the event.

“The whole industry needs to he
much more open,” says MP Mike
Weatherley, the APPG's co-chairman,
*Cansumers deserve to know which
tickets theyte buying and who
they're buying them from,

“Nrhody's saying there shouldn't
be a .ondary market, but it needs
to w~rk in the favour of consumers

and the creative sector, not of a few
faceless individuals getting rich off
the hard work, investment and talent
of athers”

The 17-page repost follows a series
of  evidence-gathering  sessions
held at Westminster Hall, Speakers
included professionals from music,
sport and theatre, as well as Ticket-
master (TM} Resale MD Christoph
Homang - the only representative of

Mike Weathetley MP

the Big 4 ticket marketplaces ~ Live
Nation  Entertainment/TM-owned
GET ME IN!, Seatwave, Viagogo and
eBay-owned StubHub - to accept the
invitation to be questioned publicly
by the panel.

However, the report notes that Via-
gogo, StubHub and Seatwave all con-
tributed to the investigation in private.

Transparency

Stubhub, Viagego and GET ME (N?
said they welcomed transparency
in general, but stopped short
of endorsing all the APPGs
recommendations.  Seatwave, in
a written submission, declined to
answer whether they supported
greater transparency and rejected the
premise that the secondary market
on the whaole lacked transparency.

buying them from g

4\&%—’&/{ 2 Ot

None of the Big 4 currently provide
information on the ticket seller, with
Viagogo's kd Parkinson insisting that
cansumers did not need this informa-
tion. The report guotes the company
as saying it weuld not publish that
inforrmation “because it could be used
by event organisers o enforce the
terms and conditions of their cantract
with the individual reselling the ticket,
leaving it liabie to be cancelled”,

GET ME IN! and Via-

6 Consumers deserve to gogo both confirmed
kiow which tickets they're 08 - slocaions
ST gt B
bt&ymg aﬂd-.W.‘hO they re organisers, while Stub-

Hub said they did not

and Seatwave declined

{0 answer.
Conservative MP Weatherley, who
is also inteflectual property
advisor to the Prime Minis-
ter, was one of six founding
members of the group,
alongside MPs co-chair
Labour’s Sharon Hodgson
and vice-chairs Andrew ¥t
Bingham (Con), Kerry Btk
McCarthy and Steve Rotheram {both
Lah), and Nigel Adams (Con).

Gonsumer righis
The MPs now plan to tabte amend-
ments to the Consumer Rights Bill,
which is due to be debated in the
Haouse of Cammons this month, to
regulate the market.

“The complete lack of transparency
in the secondary ticketing market
contributes to consurners getting

each ticket.

ASSve (537

fipped-off, whether thats thr
artificially high prices or buying
or cancelled lickets," says Hodasc

“Theres no excuse for ina
from either the secondary mark
the Government, and i hope Minj
wilt use the Consumer Rights B
put fans first”

The MPs are also calling on ¢
organisers to do more to pre
their tickets being harvested by ¢
as well as astablish refund and of
exchange systems for ticket-ho
who find they can't attend gvent

The report says resale wet
should stop paying favoured p
sellers before tickets have been
cessfuily used, to prevent the kin
large-scale tickets frauds seen it
past 12 months,

Concluding, the re
says if the secondary ir
try is confident that so «
pecple are happy to pay
face vaiue/ they shoulc
' have a problem disph
this information {inclL
face-value price] clearl

Weatherlay, who led-
pariiamentary debate following
broadcast of Channel 4 Dispa‘i
The Great Ticket Scandai in Feb
2012 (see LIVE UK issue 168),
anncunced a follow-up inquiry -
APPG on Music, to investigate
touting for music events. Fc
evidence sessions will begi
the autumn, with a report inte
for 2015,

(ate Bush

TICKETING RESTRICTIONS have
been put in place for Kate Bush's
upcoming residency at London’s
Eventim Apolio {cap. 5,630) in a bid
to reduce the excesses of the sec-
ondary market.

SIM Concerts is promoting the
22-clate Before the Dawn run from
August to Qctober, the singer's first
live shows since 1979, Tickets cost
between £53.90 and £145.50, with
hospitatity packages ar £424.50, and
sold cut in 15 minutes,

Eventim sold the majority of the
allocation, with tickets alse available
on Ticketrmaster, See Tickets and SIM's
own Gigsandtours.com website.

ticket measures hailed

EventimApolio: &
Tickets werg limited to four per
order and the name of the lead buyer
will be printed on each ticket. They
will be asked to present photo ID
to gain entry 0 the venue and any
quests must arrive with them.

“SIM director]  Simon  Moran
wantad a way to stop tickets going
on the secondary markel and we

had previously employed
the same method for a
one-off show by Billy Joel
at the Apollo which he had
promoted, and it was very ¥
successful,”  Eventim UK &
chairman Mick Blackbum
tells LIVE UK, -

Moran was unavailable for com-
ment as LVE UK went to press, but
dasplite the measurss, tickets to the
shows were on sate for up t¢ £1,750
on Viagogo and £900 on Seatwave,
the latter advising, "Tickets will need
to be collected from Seatwave at
8 iocation in Hammersmith on the
night of the concert, Full details of the

SUCCES

collection point and «
tion times will be comn
catect weil in advance?

However, Black
. points out that only an
180 tickets out of the 8t
sotd had appeared on r
sites. "The measires
severely restricted the amour
tickets that gone onto the sscor
market and we are very happy
has been achieved”

Bush, who does not hawr
agent, is managed by former
dor #D David Munns, the cu
chairman of music therapy of
MNordoff Robbins.



4 | NEWS

SECONDARY TICKETING was under
the television spotlight again in a
multi-part investigation by 88C con-
sumer rights programme Watchdog.
The 21 and 28 May broadcasts fea-
tured interviews with inter- 3
ested parties such as Lahour
MP and co-chairman of the
All-Party Parliamentary
Group on  Ticket Abuse
(AFPPG) Sharon Hodgson,
Viagogo director Ed Par-
kinson and StubHub inter-
naticnal general manager
o 2 Ricou-Bellan.
wdgson, who has called
for a 10 per cent cap on the
sale of tickets above face
value, said, “There should
always be a resale mecha-
nism but if you have got a
cap, then why would anyone buy
up huge quantities of tickets if they
can't sell them on at a huge profit?
To me that's an immediate fix, but
whether | can get it through [parlia-
ment] is a tougher question”
Security expert Reg Walker of
Iridium Consultancy told the pro-
gramene, "We have seen a massive
escalation In the numbers of counter-
feit and invalid tickets seld through
these so-called safe platforms. From
March to December {ast year we had
2600 pecple turn up at The 02 hav-
purchased counterfeit and invalid
w-2ts through these sites!”
The investigation focused on so-
called"speculative ticketing’ - sellers

aclvertising tickets they do not have,
with the intention of acquiting some
once they have found buyers willing
to pay a sizeable mark-up.

The programme featured the

moem story of a woman who
had to be refunded after
using Viagogo to buy four
Arctic  Monkeys  tickets
which never arrived, and
tickets which do not yet
exist being offered for next
year's Rughy World Cup,

in an interview with the
show's host Anne Robin-
son, Visgogo's Parkinson
insisted, "Anyone selling a
ticket on our marketplace
has to register their credit
card, We can charge them
if things go wrong and we
don't pay them until the buyer has
successfully been to the event. You
can't make money sefling fraudulent
tickets on Viagogo!

StubHub'’s Ricou-Bellan said, “it's
impossible to verify each and every
ticket hut | can tell you that it's safe to
sefl and buy on StubHub, We have a
very limited number of cases where
things go wrong and, if it happens
and if that case you are highlighting
is in fact speculative ticketing, and
the tickets are not made available, we
would make sure the tickets are either
replaced or a full refund is provided)”

Both companies said they had
removed all identified speculative
ticketing from their sites following

the investigation, Watchdog has also
set up a viewers'poll, asking whether
the “second-hand” ticket market
should be regulated,

Meanwhite, Parliamentary Under
Secretary of State for Employment
Relations and Consumer Affairs
Jenny Willott MP has issued a
tresponse to a series of new clauses
to the Consumer Rights 8iil, tabled
by members of the APPG, which
had been debated in the House
of Commons.

Willatt informed MPs that the Gov-
ernment had issued guidance o sec-
ondary ticketing websites, making it
clear that sellers would be required
to provide seat numbers, and in

Lavee K
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Hodgsen and Weatherley
written to the main secor
ticketing platforms to press
to comply with the new condi
which  come into effect
13 June,

In addition, the MPs are con
ing to c¢all for further measures
the Government on iranspa
and consumer protection, and
scheduled meetings with the
culture secretary  Sajids Javid
Home Office minister Kgren Bra
to press the need for further cha
to how the secondary market it
ulated and policed.

In an unconnected avent, Th;
Valley Police confirmed th;

some  cases 33-yeay
té:ce face value § Last year we had 3,600 . man fron
ticket, i ]

fo the ticket people turn up at The Milton Ke
O NOW on, . area that
Conserva- 02 hav'n? purc!\ased been arre
tive co-chair- counterfeit and invalid on susp
man of the  ticketsthrough these sites® of consp
APPG  Mike Reg Walker " to breact
Weatherley Consul

says, “This is the first concession
from the Governmenti that there Is
a real problem with transparency
in the secondary market, and the
publication of this guidance repre-
sents a welcome, although limited,
step forward.

“Secondary ticketing websites
now have a menth to ensure that
they comply with these new respon-
sibilities, and | hope they accept the
nead to do 5o, he says,

Protection from Unfair Tra
Regulations 2008 and conspirir
commit fraud by false represt
tien under the Fraud Act 2006
LIVE UKissue 162}, has been rele
without charge,

However, 1t is understood
a related investigation hy M
Keynes Trading Standards into
ets worth hundreds of thous
of pounds being bought and
through resale websites, contini

Ticketmaster cleared of

THE ADVERTISING  Standards
Authority (ASA) has rejected a com-
plaint  against Ticketmaster (Tiv}
from a customer who accused the
firm of being “misleading” in offering
tickets for a concert by The Cure.

The complainant had atternpted
to buy tickets for the band’s 28 March
show at London’s Royal Albert Hall
{cap. 5,250) as soon as they were
released, only to find none were
available. They were then directed
to mare expensive tickets on sale via
Thi-owned resale site GetMain!

Tii said it appeared the customer
was not able to buy tickets from its

e 2514 0 Bsog 173 wwwliveuk.com

website hecause the tickets had
gither ali been sold or were in cus-
tomers’ shopping baskets, where
they are reserved for 15 minutes to
enable the sale to be completed.
The company said that the message
regarding the potential availability
of tickets on GetMeln! was only dis-
played when no tickets were avail-
able through the TM site, in addition
to a recommendation that fans keep
chacking the site as further tickets
may be released at a later date.

The firm added that it had not
allccated any of its tickets for sale
via GetMeln!, and that tickets listed

another source.

Clearing T™ of any wrong-doing,
the ASA condluded, "We were sat-
isfied that the evidence supplied
indicated that tickets for the concert
had been available through Ticket-
master from 2.30am on 31 January
and had been sold by that company
directly to individual customers, We
therefare concluded that the ad had
not breached the Code”

Several years ago TM faced similar
claims in the US when Bruce Spring-
steen fans were diverted to its resale
site TicketsNow, even though face

on that site would have come from

customer

value tickets were stili avail
Although denying wrong-doing
agreed to pay a penalty of $350
(£209,000) to the State of New
sey and compensate more
1,000 concert-goers for the ex
they had paid above face value.

When acquired by TM in 2008,
etsNow was an online outlet pt
for professional ticket reseflars,
then opened up 1o ganeral resale

Last year AEG Live was rappe
the ASA after a Kanye West she
London, billed as a “one-off" tu
into a three-date run fsee LW
issue 162},
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EG AR A three-part investigation
into the secondary ticketing market was aired
on BBC TV flagship consumer rights pro-
gramme Watchdeg in late-May and early-June.

Viagogo's Ed Parkinson, StubHub’s
Brigitte Ricou-Bellan and Seatwave's Ajay
Chowdhury were among those interviewed
for the programme.

The final report focused on methods used
to bypass ticket restrictions for Kate Bush's up-
coming 22-date residency at London’s Eventim
Apolio (cap. 5,630), her first live shows since
1979. With promoter Si Concerts, the singer
sought to Jimit the excesses of the secondary
market by restricting tickets to four per order,

with the name of the lead buyer
printed on each ticket. Photo 1D is
required to gain entry to the verwie
and any guests must arrive with the
lead buyer.

But despite the measures, a few
hundred tickets to the concerts
were on sale atinflated pricgs on
Viagego and Seatwave, with the
iatter advising, "Tickets will need
to be collected from Seatwave at a location in
Hammersmith on the night of tha concert”

Security expert Reg Waiker of Iridium
Censuttancy explained to viewers, “Touts who
harvest a large number of tickets will employ
what they call 'walkers' and they
will give them the credit card
they purchased the tickets with
and ather forms of identifica-
tian. They then use the tickets
themselves to walk into the
event with the [buyer] to pre-
sent the credit card, come back
out for the next group tickets
have been sold to ... and it’s
all designed to circumvent any
form of entry restriction.”

Viagogo argued *any attemgpt
by artisies to restrict resale

>TSS Ue R
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of tickets 15 2 violation of cons
rights”, while Seatwave CEO A
Chowdhury also defended his
stance.“If somebody wants o
£150-200 [$253-337] to sea K
because ... they couldn't get|
in the primary market, we are
them the opportunity to get §
and that's providing the farfw
a real service,” said Chowrl L'w
who is a non-executive director of the
Government’s Department of Culture,
Media and Sport (DCMS).

Ticketmaster-owned resale site Get|
that Kate Bush tickets had been remoy
the site, as ticket restrictions meant cu
could face problems at the venue. eBa
StubHub said it did nét list Bush's ticke
same reason,

Watchdog said the "overwhelming n
of viewers believed the “second-hand’
market should be regulated, accarding
it had set up.

The Government recently issued gu
to secandary ticketing websites in res
to a series of new clauses to the Const
Rights Bill, tabled by members of the ¢
Parliamentary Group on Ticket Abuse
Audience issue 172),

European expansion
plans for Hard Rock

EiE2 Global restaurant chain owner Hard
Rock International is launching a free 40,000-
capacity outdoor music festival at Rome's
Piazza del Popolo on 12 July, with additional
European festivals set to follow in 2015.

The firm, which spensored the Live Nation
Entertainment-promoted Hard Rock Calling fes-
tival {cap. 60,000) in London until last year (see
Audience issue 164), is staging the Hard Rock Live
Rome event in partnarship with Roma Capitale.

The event wiil feature more than 10 acts, both

* domestic and international, including Negramaro
and The Carnahys, with a second stage, the Hard
Rock Rising stage, to showcase emerging artistes.

“We hope this will be the catalyst fos future
large-scale concert events Hard Rock hosts
throughout Europe;” says Hard Rock Internation-
al ehief marketing officer John Galloway.

The company says it is looking at potential
sites in the UK, Spain and Germany to host
further festivals next year.
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G Foe Fghters fan

sreached s £150.000 tar-

qet in ucket ptedges through croved-
latfermy Kickstarter, as it
uade the band 1o plav a
3 000-capeity warra-up show in the
et v

The Y iratisuve, Foo For The Fans
Touts, hopes ta bring
the Dano w a Bhrmningham venue
mustc fans o pervasive

funding ¢

SEERS TG D
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“We're trving 1o stand up and say
something needs 1o change with
whats happening in the second-
ay ticketing market” organiser Kelly
Saffney tells LVE UK. “Even same
artistes have recogrised the issue
needs addigssmg and are trying 1o
<inangt how tcket distribution worls!”

The hid was launched after
the band agreed to play a cowd-
sourced US show at The National
{cap. 1,500) in Richmond, Virginia,
on 17 September. Supporters raised
470,000 (£432,880y through 550
(£31} pledges,

“We're receiving hundreds of mes-
sages from people with horror stories
of buying tickets at crazy prices,” says
Gaffney. “The secondary ficketing
wabsites need to take responsibility
for the platform they've provided 1o
buy and sell tickets”

Supporters of the campaign were
invited to pledge £50 a ticket or offer
smaller amounts if they're unable to
attend but want to back the project.

“Treally hope we all come together
to achieve this, and possibly make UK

history," adds Gaffney.

Foo Fightars, who are managed
by Los Angeles-based Silva Artist
Management, played secret shows
at Concorde 2 (540} in Brighton and
London venues House of Yans (850)
and Islington Assembily Hall {800}
last month, ahead of thelr headlin-
ing performance ot east London's
Queen Elizabeth Olympic  Park
(40,000) for the closing ceremony of
the Invictus Games.

Gaffney says she has not vet been
in cortact with the band's representa-
tives and was in the process of draft-
ing a proposal. The campalgn has a
deadline of 17 November to reach
an agreement; otherwise the not-for-
profit project wili go no further.

Speaking to LiVE Uk, Foo Fighters'

mternational agent Russell Warhy
of WME's London office declirad 1o
comment on individual proposals,
but says he would happily consider
the merits of inftiatives put forward
regarding any of his artistes.

“Broadly speaking, we are see-
ing crowd-funding activity from a
lot of areas that are feeiing a hittle

neglected by the established tour-

ing circuit and we wish to investigate
that whilst being aware that artistes
can't play everywhers of course - 11
an impossibility given the scope of
touring worldwide," says Warby.

“Crowd fundad shows may well
comprise an element of the futurs
of tauring - and we will have to ind
a way to make the mechanics of that
work for the benefit of all”

not turn the music down, and a pub-
lic hearing was held at the Town Hall

T bt wa = om el

An onlne petition secursd more
thant 74,000 sigratures in supgon

At vaanoe walbieby ke tomesmaine
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o witite to their local MPs, asking

them to support the proposals of the

All-Party Patliamentary Group (APPG}

on Tickat Abuse, which Is pressing for

greater transparency.

o . The APPGS campaign is backed

 calt 1o 2ction follows the House of by an open letter signed by 85

“ mepons voting down an amendmeant 1o the industry figures including the

- csvrne s Highie Bill (see Audience issue 180} managers of One Direction and Arctic Monkeys

Wik would have required more transparency and international agents such as Emma Banks
and Mike Greek of CAA, Charlie Myatt and Angus
Baskerville {13 Artisis), John Jacksen K2 Agencyl,
Jeff Craft (X-ray Touring), Peter Eitiott (Primary

Talent International),

Geoff Meall {The Agency

Group), Paul Boswell

(Free Trade Agency) and

Rob Challice

iCoda Agencyl

"Your support is critical
+o demonstrate to this Government that the
public are fully behind us in our opposition ta

Azt

W tron Maiden manager Rod
enpliwoed is encouraging music and sports fans
or agairst the “scourge of industrial-

‘ g and

)
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imsider secondary Tick

B A

CRetmaster

orofiteering going on at the
expense of genuine fans”
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ausly opposa the char
e sellers identify themsely
fan

25,

s of the band A jong-time outspoken critic of ticket abuse,

oo has appealed to

the current abuses,” smatiwood tells Maiden fans,

Smallwood says, "There is an urgent need

for greater transparancy on ticket sales.

Many major bands and managers, agents

and promoters along with national sporiing
hodies like the RFYU [Rugby Football Union]
and ECB [English Cricket Board; have long
been calling for Govarmmaeant intervention

. and legislation, as there is far 00 rauch
axcessive profiteering going on at the expense of
genuine fans, he says.

“This may well be the best and only
opportunity fans have to getsome protection
fram the touts and secure IMore equality in
getiing tickets 1o major concerts and evanis”

Iron Maiden routinely takes steps to ensuie
their fans can get goed seats at face value, using
paperiess ticketing and special pre-saes.

Foliowing its defeat in the House of Commons,
the amendment returns to the House of Lords,
which had previously vated in favour of i,
for further debate, The armendment can e
re-presented to the Cornmons on two mare
oceasions and it is understood that negotiations
are taking place to ind a COMpromise.
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