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8 of the EA02. This applies particularly to its focus on making markets work 
well, its commitment to transparency, its willingness to accept and publicise 
undertakings, and the circumstances in which it will consider taking court 
proceedings. The CMA aims to use all its powers in a consistent way, subject to 
the need to comply with requirements specific to each piece of legislation. It 
should be noted that the ECMs are available only in relation to action under 
Part 8. 





http://www.cps.gov.uk/publications/code_for_crown_prosecutors
https://www.gov.uk/government/publications/cartel-offence-prosecution-guidance
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Annex A: Consumer legislation under which the CMA has 
enforcement powers 

1. The table below summarises the principal consumer legislation under which the 
CMA has enforcement powers. These powers are shared with other bodies. 

Legislation Description  

CRA (unfair contract 
terms and notices)  

The CRA gives consumers rights and remedies when traders 
supply goods, digital content or services (Part 1) and also 
protects consumers against unfair terms in consumer 
contracts and unfair notices (particularly in Part 2 but also in 
Part 1).  
 
Under Schedule 3 to the CRA, the CMA, TSS and sector 
regulators have the power to pursue legal action to prevent 
the use of unfair terms in consumer to business contracts 
and unfair consumer notices issued by a business. If the 
CMA considers that a term or notice is unfair, fails to meet 
the requirement of transparency, or excludes or restricts 
liability in a way Parts 1 or 2 of the CRA renders not binding 
or enforceable, the CMA has powers to ask a court for an 
injunction to prevent it being used or recommended for use 
(civil enforcement).  
 
Enforcement action may also be taken under Part 8 of the 
EA02. 
 
The CMA has produced guidance on the unfair terms 
provisions in the Consumer Rights Act 2015. 
  

The CPRs The CPRs implement the Unfair Commercial Practices 
Directive in the UK.  

The CPRs include a general duty not to trade unfairly and 
seek to ensure that traders act honestly and fairly towards 
consumers. They apply primarily to business to consumer 
practices (but elements of business to business practices are 
also covered where they affect, or are likely to affect, 
consumers).  

http://www.legislation.gov.uk/ukpga/2015/15/contents/enacted
https://www.gov.uk/government/publications/unfair-contract-terms-cma37
https://www.gov.uk/government/publications/unfair-contract-terms-cma37
http://www.legislation.gov.uk/uksi/2008/1277/contents/made
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Infringements of the CPRs include:  

 contravention of the ′general prohibition′ (Regulation 3) 
misleading actions (Regulation 5);  

 misleading omissions (including the omission of 
specified information in invitations to purchase);  

 aggressive practices (Regulation 7); and  

 specific unfair commercial practices (Schedule 1).  

Breach of the CPRs is for the most part, a criminal offence 
but may also be enforced under Part 8 of the EA02.  

Other enforcers with criminal prosecution powers include 
TSS and, in Northern Ireland, the Department for the 
Economy. In Scotland, prosecutions are conducted by the 
COPFS on behalf of the Lord Advocate. 

Detailed guidance on the CPRs is available in a joint 
BERR/OFT document issued in 2008 - ′Guidance on the 
Consumer Protection from Unfair Trading Regulations 2008′ 
(OFT1008).  

Part 8 of the EA02 Under Part 8 of the EA02, bodies responsible for consumer 
law enforcement, including the CMA, have powers to seek 
court orders against businesses that breach a range of 
specific laws, including the CPRs and CRA (under both Parts 
1 and 2). Enforcement action under Part 8 of the EA02 may 
also be taken by the CMA under a range of other legislation 
including, for example: 

 the Consumer Contracts (Information, Cancellation and 
Additional Charges) Regulations 2013, which impose 
various information and other requirements on traders 
when selling to consumers; 

 the Electronic Commerce (EC Directive) Regulations 
2002,  which impose information requirements on traders 
who provide online services with an economic value 
(including services provided free to the consumer at the 
point of use, such as search engines or online auctions); 

https://www.gov.uk/government/publications/consumer-protection-from-unfair-trading-regulations-traders
https://www.gov.uk/government/publications/consumer-protection-from-unfair-trading-regulations-traders
http://www.legislation.gov.uk/ukpga/2002/40/part/8
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 the Provision of Services Regulations 2009, which include 
information requirements that traders need to comply with 
if they supply services; 

 the Consumer Rights (Payment Surcharges) Regulations 
2012, which prohibit traders from charging consumers 
excessive fees for the use of payment methods. 

The CPC Regulation*  The CPC Regulation provides for cooperation between the 
enforcement authorities of member states. The CMA's role is 
described in paragraph 2.7 and Annex C of this guidance.  

  
* Regulation (EC) No 2006/ 2004. 
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Annex B: Compliance partners 

1. The UK's consumer protection regime was reformed following consultation in 
2012.47 This altered both the institutional structure and the roles and 
responsibilities of consumer protection bodies. These reforms confirmed that it 
was the CMA’s mission to focus on the working of markets and accordingly 
gave key compliance partners of the CMA a national lead in certain other areas 
which had previously fallen to the OFT. In particular they gave the TSS a 
leadership role in relation to the bulk of UK consumer enforcement.  

Trading Standards Services  

2. TSS have responsibility for most consumer law enforcement, including cases at 
national level under the control of the NTSB in England and Wales, and Trading 
Standards Scotland in Scotland and across local authority boundaries. The 
CMA shares powers with TSS (and other enforcers) and works closely with 
them to provide an efficient and effective service for both consumers and 
businesses, particularly via the CPP as mentioned in paragraph 3.2 above. 

3. TSS in England, Wales and Scotland are funded by, and accountable to, local 
authorities. They are required to work to national priorities set by government 
departments and agencies, as well as local priorities set by elected councillors 
which focus on the particular needs of the local community. In Northern Ireland 
the trading standards service is funded by and accountable to the Department 
for the Economy. TSS also enforce a far broader range of legislation than the 
CMA and often have responsibility for animal health, food safety and underage 
sales of tobacco, alcohol, knives and fireworks. 

4. Both TSS and the CMA can take cases of national scope, and partnership 
working between the CMA and TSS is accordingly important to ensure that they 
complement each other in taking enforcement action to protect UK consumers. 
The focus of the CMA is on markets, while the TSS tackle consumer detriment 
more generally. An example of work that falls clearly into the remit of TSS is 
addressing local, regional and national detriment caused by rogue traders, 
including doorstep crime and scams, using effective partnerships with local 
agencies and in-depth knowledge of local markets and businesses. Another 
example would be a case that involves a single large business – again whether 
at local, regional or national level – unless there are additional factors which 

 
 
47 Empowering and Protecting Consumers: Government response (April 2012)  

https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/253701/bis-12-510-empowering-protecting-consumers-government-response-1.pdf
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make it suitable for the CMA in terms of (for instance) changing the working of 
a market as a whole or setting a legal precedent. 

5. Part 8 of the EA02 and certain other consumer protection laws place a duty on 
TSS and other enforcers to notify the CMA in relation to enforcement action, 
particularly before seeking and after obtaining an enforcement order. Enforcers 
are deemed to have notified the CMA when they have updated the Sanctions 
Intelligence Database administered by the National Anti-Fraud Network on 
behalf of the NTSB with details of the case.  

England and Wales  

6. The CMA works closely with TSS, and in particular the NTSB, which provides 
leadership, influence and support to ensure that regional and national cases in 
England and Wales are taken by TSS. The NTG, a sub-group of the NTSB with 
its own decision-making role, brings together representatives from across 
English and Welsh TSS, along with representatives from the CMA. The 
purpose of the NTG is to consider, prioritise and task members of the group 
with cases where harm is being caused to consumers nationally. It is the forum 
through which TSS and the CMA decide who is best placed to take particular 
cases. The CMA plays an active role on the NTG to help ensure that the 
division of responsibility for priority cases is consistent with the respective roles 
for TSS and the CMA.  

7. In the majority of cases that reach the NTG, TSS are likely to be best placed to 
lead. However, in borderline cases where action by the CMA is considered, the 
NTG/CMA looks at factors such as the prevalence of issues affecting consumer 
choice, relevance of unfair contract term issues and the systemic nature of a 
problem across a market in deciding who is best placed to act.  

Scotland and Northern Ireland  

8. Convention of Scottish Local Authorities (CoSLA) provides political oversight 
and leadership to TSS in Scotland through Trading Standards Scotland and is 
responsible for allocation of the funding provided by BEIS for national and 
regional enforcement by Trading Standards Scotland. For Northern Ireland, all 
trading standards activity takes place within the Department for the Economy, 
rather than as part of a local authority's remit.  

9. The CMA works with CoSLA, Trading Standards Scotland and the Department 
for the Economy in Northern Ireland to identify priority cases of consumer 
detriment in Scotland and Northern Ireland, and to decide whether any of these 
may be appropriate for the CMA.  
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The Chartered Trading Standards Institute  

10. The CTSI is a not-for-profit membership organisation whose primary purpose is 
to support and represent trading standards professionals.48 The CTSI is the 
main source of advice for business on consumer law, although the CMA plays a 
lead role in issuing guidance relating to unfair contract terms and notices.49 It 
also operates a scheme under which codes of practice are approved and 
monitored for consumer protection purposes in general.  

Concurrent consumer enforcers  

11. As well as the consumer enforcement powers shared with TSS, the CMA 
shares consumer functions with a range of other agencies. The majority of 
these are public authorities discharging regulatory responsibilities for particular 
economic sectors. Others (the ASA and PhonePayPlus) are self-regulatory 
agencies or (in the case of Which?) enjoy charitable status, and have more 
limited enforcement powers. The CMA views working closely with all these 
concurrent enforcers as important in order to avoid duplication in effort and 
instead to maximise the impact of interventions for consumers.  

12. Through the Consumer Concurrencies Group (CCG), the CMA and other 
regulators aim to improve clarity and share best practice on overlapping areas 
of responsibility, such as unfair terms legislation, especially in relation to 
enforcement. For practical purposes the CCG meets together with the 
Consumer Enforcement Forum of Competent Authorities. 

 
 
48 Chartered Trading Standards Institute  
49 See paragraph 2.9 for the CMA's role in issuing guidance. 

http://www.tradingstandards.uk/policy/index.cfm/
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13. The CMA chairs the CCG, which includes the following bodies.  

Body Sector  

ASA Advertising  

Civil Aviation Authority Aviation  

CMA Cross-economy  

Financial Conduct Authority Finance  

Office of Communications (Ofcom) Communications  

Office of Rail and Road  Railways and Roads 

Ofgem Energy  

Water Services Regulation Authority (Ofwat) Water  

PhonePayPlus Premium rate (or phone-paid) 
telephone services in the UK  

Local Authority Trading Standards Services Cross-economy  

The Consumers' Association (Which?) Cross-economy  

The Department for the Economy in 
Northern Ireland  

Cross-economy 

The Northern Ireland Authority for 
Utility Regulation 

Utilities 

The Information Commissioner’s 
Office 

Cross-economy 

   

Citizens Advice and other consumer bodies  

14. The CMA makes use of a variety of intelligence sources in considering where it 
is appropriate to act, both in terms of enforcement action and in conducting 
market studies. Important to this is information passed on by other consumer 
bodies, in particular CitA which runs the national consumer advice service in 
England and Wales, Citizens Advice Scotland and Trading Standards Service 
Northern Ireland which manages the Consumerline advice service. These 
bodies provide first tier advice to consumers on how to resolve their consumer 
complaints with traders and where appropriate refer issues/complaints to 
enforcers for enforcement consideration.  

15. In addition, the CMA maintains working relations with other consumer agencies 
with differing geographical scope, for example the Consumer Council for 
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Northern Ireland50 and those consumer bodies with a focus on special interest 
groups, for example charities with a focus on issues such as  age, disability etc.  

Other compliance partnerships  

16. Alongside its formal partnership working with co-enforcers of consumer 
protection legislation, the CMA where appropriate works with a wide range of 
other agencies and groups, including self-regulatory bodies. The CMA is 
committed to encouraging self-regulatory solutions where they add value to its 
consumer protection work, as a potential alternative to enforcement action or 
other potential remedies to address market problems identified in its 
investigations. It is required under statute, in relation to certain of its powers, to 
seek compliance through ‘other established means’ (see paragraph 3.6 of the 
guidance). 

 
 
50 The Consumer Council is a non-departmental public body, which was set up in 1984 to promote and safeguard 
the interests of consumers in Northern Ireland, with specific statutory duties in relation to energy, postal services, 
transport, water and sewerage. 
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Annex C: Wider international working 

The Consumer Protection Cooperation network 

1. The CPC Regulation was adopted by the European Parliament and Council in 
October 2004. It aims to improve, formalise and facilitate cooperation between 
public authorities responsible for the enforcement of consumer protection laws 
on behalf of member states on cross-border infringements of EU consumer law. 
It ensures the quality and consistency of enforcement of consumer protection 
laws and the monitoring of the protection of consumers' economic interests. It 
does this by enabling national authorities to exchange information and 
cooperate with counterparts in other member states as easily and seamlessly 
as with other authorities in their own country.  

2. The CPC Regulation set up an EU-wide network of national enforcement 
authorities with similar investigation and enforcement powers known as 
‘competent authorities’ with mutual assistance obligations. The CMA is part of 
this network. A member of the CPC network can call upon a member in another 
Member State to supply information about, or to take action against, a trader in 
their jurisdiction whose acts and/or omissions may be causing detriment to the 
consumers in another Member State in breach of specified EU consumer 
protection laws (an 'intra-Community infringement'). This is described in the 
CPC Regulation as 'mutual assistance'. Members receiving such a request 
(referred to in the CPC Regulation as 'requested authorities') effectively have to 
consider and act upon the alleged breaches in the same way they would if they 
were dealing with a purely domestic case. Accordingly, the CPC creates a 
series of duties on the enforcement bodies in the network in order to deliver an 
effective EU-wide enforcement system.  

Single Liaison Office and competent authorities  

3. The operation of the network involves the setting up and designation of various 
enforcement bodies, as below: 

 SLOs: This is the public authority in each Member State which has ultimate 
responsibility for coordinating the application of the CPC Regulation in their 
country. The CMA is the SLO for the UK.  

 ′Competent authorities′: These are the public authorities (whether at 
national, regional or local level) which have specific responsibilities to 
enforce national laws which protect consumers' interests and which have 
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rights and duties under the mutual assistance provisions of the CPC. There 
is no limit on the number of competent authorities in each Member State.51  

 'Article 8(3)' bodies: The CPC Regulation permits member states to 
designate other public authorities or private enforcement bodies which have 
a legitimate interest in the cessation or prohibition of consumer law 
breaches in their jurisdiction, in order to help carry out member states' 
obligations under the CPC Regulation. Under Article 8(3) competent 
authorities can effectively subcontract the enforcement of cross-border 
cases to such a body (subject to conditions), though ultimate responsibility 
for ensuring the case is dealt with appropriately remains with the competent 
authority which has received the mutual assistance request. In the UK, the 
following have been designated as Article 8(3) bodies:  

 every trading standards service in Great Britain; and 

 PhonePayPlus.  

CPC liaison 

4. Liaison with other CPC authorities in the UK is primarily achieved through an 
Enforcement Forum which comprises all UK designated CPC authorities and 
BEIS. The Forum meets regularly through the year to allow these authorities to 
exchange experiences, keep abreast of European and domestic developments 
and feed in views for forthcoming CPC Committee meetings in Brussels. 
Between meetings, UK authorities are updated on CPC developments and 
consulted for input, for example by questionnaires, involvement in projects and 
common activities. 

5. The CMA also liaises with other EU authorities over enforcement at EU and 
international level, in particular via attending meetings of the CPC Committee. It 
also works with authorities representing other member states, undertaking 
certain common activities with them with the support of the European 
Commission. These include joint initiatives designed to seek compliance with 
unfair terms law by businesses operating across the EU, and joint enforcement 
against traders operating throughout the EU. The CMA also participates with 
EU CPC partners in specialist coordination networks and groups, including 
particularly an expert group focusing on E-enforcement issues. 

 
 
51 List of competent authorities. 

http://eur-lex.europa.eu/legal-content/EN/TXT/HTML/?uri=CELEX:52015XC0123(03)&from=EN
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Injunctions Directive 

6. Part 8 of the EA02 gives effect in the UK to the EU’s Injunctions Directive of 
1998.52 It allows enforcers including the CMA to take injunctive action in other 
EU member states, after consultation, in relation to Community infringements 
affecting UK consumers, just as it also allows qualifying enforcers from other 
member states to take action in the UK to protect their consumers. This power 
was successfully used by the CMA’s predecessor body, the OFT.53 However, 
since 2004 the CPC Regulation has provided an enforcement cooperation 
mechanism which reduces the need for enforcers across the EU to take cross-
border action of this kind themselves.   

ICPEN  

7. The CMA54 is a member of ICPEN.55  

8. ICPEN was set up in 1992 to help governmental consumer law enforcers in 
different countries join forces in tackling cross-border problems. The CMA 
actively supports the aims of ICPEN, which are to:  

 protect consumers' economic interests around the world; 

 share information about cross-border commercial activities that may affect 
consumer welfare; and 

 encourage global cooperation among law enforcement agencies (including 
coordinating an annual worldwide internet sweep searching for sites that 
make false or deceptive promises).  

OECD  

9. The OECD was set up in 1961 to assist countries in fostering good governance 
and reforming and improving their economic policies to generate greater 
economic growth. It provides a forum in which governments can work together 
to share experiences and seek solutions to common problems.  

 
 
52 EU’s Injunctions Directive.  
53 OFT v D Duchesne SA and OFT v Best Sales B.V.  
54 The CMA took the place of the OFT in ICPEN from April 2014.  
55 The presidency of ICPEN rotates between its members. The CMA, on behalf of the UK, undertook the 
presidency from 1 July 2015 until 30 June 2016. Under paragraph 19 of Schedule 4 to the Enterprise and 
Regulatory Reform Act 2013, the CMA may, if so requested by the Secretary of State, represent the government of 
the UK in matters relating to international relations in any field connected to its functions, and promote good 
practice outside the UK in the carrying on of activities which may affect the economic interests of consumers in the 
UK. 

http://eur-lex.europa.eu/legal-content/EN/ALL/?uri=CELEX:31998L0027
http://webarchive.nationalarchives.gov.uk/20140402142426/http:/www.oft.gov.uk/news-and-updates/press/2005/234-05
http://webarchive.nationalarchives.gov.uk/20140525130048/http:/www.oft.gov.uk/news-and-updates/press/2008/86-08
https://icpen.org/
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Annex D: Explanations of terms used in Part 8 of the 
Enterprise Act 2002 

1. This annex sets out definitions and explanations of terms used in Part 8 which 
are referred to in this guidance. 

Business 

2. The definition of 'business' in the EA02 includes professional practices, 
activities conducted 'for gain or reward', and operations that charge for the 
supply of goods or services. 

Collective interests of consumers 

3. Part 8 of the EA02 can be used only where an infringement harms the 
collective interests of consumers. The breach must affect, or have the potential 
to affect, consumers generally or a group of consumers. The evidence relied on 
by an enforcer needs to demonstrate how a particular  infringement has, or may 
in the future have, an adverse effect upon consumers. It may include an 
assessment of the importance of the practice or provision in question or of the 
prevalence and likely impact of the infringement. Some isolated breaches may 
not be harmful to the collective interest of consumers. However, examples of 
individual consumer harm may be used as evidence. There is no obligation to 
establish a specific number of individual consumer complaints or incidents of 
infringement. 

Community infringement 

4. A Community infringement is an act or omission which harms the collective 
interests of consumers, and which: 

 contravenes a directive listed in Schedule 13 to the EA02 given effect by 
legislation or other provisions in the UK or any other European Economic 
Area (EEA state; or 

 contravenes such legislation or other provisions which provide additional 
permitted protections. These are consumer protection provisions that are 
provided in addition to the minimum protections required by the relevant 
directives, but which are also permitted by those directives; 
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 contravenes a regulation listed in Schedule 13 or any legislation of an EEA 
state which gives effect to such a regulation.56  

5. The CMA takes the view that, as regards UK law, the scope of the community 
legislation covered includes any provision which directly implements provisions 
in the directives listed in the Injunctions Directive or provides greater consumer 
protection of a related kind.  

Consumer 

6. Generally speaking, in order for an enforcer to take action under Part 8 in 
respect of a breach of the law, the enforcer must be able to demonstrate harm 
to the collective interests of consumers. However, the types of people who are 
to be treated as consumers differ between a domestic and a Community 
infringement. 

7. For a domestic infringement, a consumer is an individual who receives, or 
seeks to receive, goods or services from a supplier. The supplier must be 
acting in the course of a business, but does not need to have a place of 
business in the UK. So a consumer must be an individual who is not acting in 
the course of a business, although the definition does extend to individuals who 
are setting up businesses but have not yet begun to trade. 

8. For a Community infringement, the definition of a ‘consumer’ is taken from the 
Injunctions Directive and the European Directives listed in the annexe to that 
directive. The CMA takes this as meaning those directives as implemented in 
the UK. The specific definition will therefore depend upon the legislation that is 
being enforced. However, generally speaking a consumer will be a person not 
exercising in commercial, industrial, craft, or professional activity. 

Domestic infringement 

9. A domestic infringement is a breach: 

 that harms the collective interests of consumers; 

 that is committed by a person in the course of a business, where that 
person either has a place of business in the UK, or is seeking to supply 
products to or for a person in the UK; 

 
 
56 The relevant EC Directives and the UK laws are specified by Statutory Instrument under section 212 of the EA02. 
The list of EU legislation was amended by the Enterprise Act 2002 (Amendment) Regulations 2006 so that it 
includes all the EU consumer protection laws covered by the CPC (see section 210(7A) and Schedule 13 to EA02).  

http://www.legislation.gov.uk/uksi/2006/3363/pdfs/uksi_20063363_en.pdf
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 of law as specified by the Secretary of State, by Statutory Instrument made 
under section 211 of the EA02. Details of the legislative provisions and rules 
of law specified for the purposes of section 211 can be found on the 
legislation.gov website. Information about them is available in particular 
from the Business Companion website maintained by the CTSI. 

Enforcers 

10. Under Part 8 of the EA02 four types of enforcers are identified: general 
enforcers, designated enforcers, Community enforcers and CPC enforcers. 

11. General enforcers: In addition to the CMA, TSS and the Department for the 
Economy in Northern Ireland are specified in Part 8 as having the power to act 
as general enforcers. 

12. Designated enforcers: A designated enforcer is any public or private body in 
the UK which the Secretary of State designates in a Statutory Instrument, 
having identified that s/he thinks the person or body has the protection of the 
collective interests of consumers as one of its purposes. The Secretary of State 
has designated the following bodies: 

 the Civil Aviation Authority; 

 the Financial Conduct Authority; 

 Ofcom; 

 Ofwat; 

 The Gas and Electricity Markets Authority (Ofgem) 

 the Information Commissioner’s Office; 

 the Office of Road and Rail; 

 the Consumer's Association (Which?); and 

 the Northern Ireland Authority for Utility Regulation. 

13. Community enforcers: A Community enforcer is a qualified entity for the 
purposes of the Injunctions Directive which is a body listed in the Official 
Journal of the European Communities, but which is not a general, a designated 
or a CPC enforcer; thus, it will apply only to enforcers from other EEA states. 
(In practice, the cross-border enforcement needs of Community enforcers are 
now largely met via arrangements under the CPC Regulation as described in 
Annex C). 
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14. CPC enforcers: A CPC enforcer is a body designated by the Secretary of 
State under Article 4(1) or 4(2) of the CPC Regulation to take action in respect 
of Community infringements. The following are CPC enforcers: 

 the CMA; 

 the Civil Aviation Authority; 

 the Financial Conduct Authority; 

 the Secretary of State for Health; 

 the Department of Health, Social Services and Public Safety in Northern 
Ireland; 

 Ofcom; 

 the Department for the Economy in Northern Ireland; 

 TSS; 

 an enforcement authority within the meaning of section 120(15) of the 
Communications Act 2003; and 

 the Information Commissioner’s Office. 

Enhanced consumer measures 

15. Enhanced consumer measures are defined under section 219A of the EA02 as 
measures which fall into one of the following categories: 

 the redress category; 

 the compliance category; or  

 the choice category. 

16. The measures in the redress category are defined as: 

(a) measures offering compensation or other redress to consumers who have 
suffered loss as a result of the conduct which has given rise to the 
enforcement order or undertaking; 

(b) where the conduct referred to in paragraph (a) relates to a contract, 
measures offering such consumers the option to terminate (but not vary) 
that contract;  
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(c) where such consumers cannot be identified, or cannot be identified without 
disproportionate cost to the subject of the enforcement order or 
undertaking, measures intended to be in the collective interests of 
consumers. This means that the enforcer could, for example, seek a 
measure requiring the business to pay the equivalent of the loss suffered to 
a consumer charity, or to fund an awareness campaign being run by a 
government department. 

17. The measures in the compliance category are defined as measures intended to 
prevent or reduce the risk of the occurrence or repetition of the conduct to 
which the enforcement order or undertaking relates (including measures with 
that purpose which may have the effect of improving compliance with consumer 
law more generally). 

18. The measures in the choice category are measures intended to enable 
consumers to choose more effectively between persons supplying or seeking to 
supply goods or services. 

19. Under the EA02, publication requirements imposed on traders by enforcement 
orders or undertakings are not enhanced consumer measures.  
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