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Moderator: Eric Levine, Interim CEO Stars Foundation
	
This session inspired us with presentations and TV clips on specific media initiatives to end FGM and child marriage and to empower girls. We heard about work which has made a difference in Ethiopia, Sudan, Rwanda and a new global campaign which we can all be part of.

Susan Shabangu, Minister of Women in the Presidency (South Africa) asked us to consider how the media brands and presents the girl child – often as an object, not an independent human being, and sometimes promoting the violation and abuse of girls. She hoped the session would give us ideas on how to engage the media treating the girl child with dignity, promoting her rights, protecting her, empowering her.

Daniela Colombo (President, AIDOS - Italian Association for Women in Development) spoke about her organisation’s initiatives on FGM, which they have worked on since 1996 at community and national levels, and since 2008 with the UN Joint Programme, emphasising the issue of social norms and gender power relations. She talked about their use of radio to raise awareness of FGM – producing audio documentaries and building the capacity of radio journalists in 5 African countries – their ‘changing FGM on FM’ project. She stressed the importance of work at community level – gaining the support of powerful community members, sourcing campaign content from local people, broadcasting on community radio, and playing the documentaries with community based listening groups.

Bruktawit Tigabu Tadesse, Co-founder, Whizz Kids spoke about how this social business uses media to empower young people - producing TV programmes for children aged 3 and up, featuring prominent Ethiopian women as positive role models for girls, and giving girls a voice by helping them to make short films. They worked with Save the Children and trained about 200 young people from disadvantaged backgrounds (80% of them girls), supporting them to make one minute films about issues in their own lives including child marriage. There were community screenings of the films and discussions, and the films are also broadcast via Ethiopia TV which reaches about 10 million people. 

Efua Dorkenoo, Programme Director, End FGM/C  Social Change Campaign has been campaigning on FGM for more than 30 years and said that now is the moment to take the campaign to a global level – now there is the opportunity for all those who share the vision of ending FGM to come together on a global stage. She spoke about the work she is leading, with funding from DFID, to catalyse an African led global movement which will be launched in October:  to shift mindsets; to engage young people whole communities and governments; to communicate positive messages about the benefits of not cutting girls through whatever media works best in different countries. She ended by saying that by harnessing the energy and passion of Africa we are getting closer to ending FGM and we all will benefit from that.

Poonam Muttreja (Executive Director, Population Foundation of India) showed a short TV clip from the soap opera ‘Main Kuch Bhi Kar Sakti Hoon’ (‘I a woman can achieve anything’) part of a multi-media initiative supported by DFID to raise awareness of a range of health and rights issues.
The programme is screened by the government broadcaster, reaching 90% of India’s population, with over 80 million viewers in urban areas alone in the past month. The project also includes radio broadcasts on All India Radio, on the ground communications with communities, clubs, games, and collaboration with big government programmes.

Kate Wedgwood (Country Director, Girl Hub Rwanda) showed a clip about the Ni Nyampinga initiative which uses magazines, radio and outreach in villages through clubs for girls, youth mentors/ambassadors, and health workers. The initiative aims to provide information for girls and positive role models, and also to inform parents and to help them talk to their daughters about all these issues.

The initiative has contributed to a national conversation about the power of girls to change things for themselves and for their country (‘the girl effect’) and has helped to increase girls’ self esteem and confidence. She identified 5 key learnings: be rooted in local culture; put girls in the lead; be fun; be of value (provide accessible and meaningful information that girls need and want); act, learn, act (keep checking in with girls, learning and trying new things.)

Dr Amal Mahmoud Abdalla (Secretary General of National Council for Child Welfare)  spoke about FGM in Sudan and the Saleema initiative, a human rights based approach adopted by the Government in 2008 to challenge the social norm of FGM. Saleema  means ‘whole and healthy in body and mind’ and the initiative communicates positive messages to promote behaviour change, for example ‘Every girl is born saleema, let every girl grow saleema.’  Saleema is evolving as a Sudanese social movement and its messages have reached 80% of the population, focussing initially on FGM and now also starting to address child marriage.


Questions from the audience led to discussion of the following:

How to ensure that when we raise girls’ expectations and aspirations, we have the resources to respond?

What challenges and barriers do these behaviour change programmes face at the community level and how do we tackle them?

How can we work in contexts with a history of conflict such as Somalia? How can we support young women who were not able to get an education due to fighting?
