B3 Brands, Media and Communications: Powerful Tools to Shift Social Norms for Girls
 Where / when: Room 1.12 / afternoon

[image: ]		New and traditional media, brand platforms and communications strategies are proven tools that have triggered discussions and shifted perceptions. Speakers will give examples of how these tools are being used to change how girls see themselves and are perceived in their communities, as well to elevate the dialogue on key issues to national levels and beyond. 





Introduction: Hon. Susan Shabangu Minister of Women in the Presidency, Government of South Africa







Moderator: Eric Levine CEO, Stars Foundation




	Kate Wedgwood Country Director, Girl Hub Rwanda
Ni Nyampinga, Rwanda 
[bookmark: _GoBack]
Launched in November 2011, Ni Nyampinga is Rwanda’s first teen brand. In Kinyarwanda it means “the beautiful girl – inside and out – who makes good decisions.” This saying defines successful girls as doers and leaders of their community. Ni Nyampinga lives as a quarterly magazine and a weekly radio show, created for girls by girls. But more than that, it is becoming a movement in Rwanda. Ni Nyampinga's latest platform is Ni Nyampinga Mobile, a digital platform that delivers critical tools and information to girls throughout Rwanda.


	Daniela Colombo President, Italian Association for Women in Development (AIDOS)
Abandoning FGM on FM in Africa 

Colombo will speak about a training programme for radio journalists – delivered through the UNFPA/Unicef Joint programme on FGM/C - in selected African countries, for the production of audio-documentaries. These are these used as a tool to foster the abandonment of FGM/C and other harmful social norms and practices.  Audio-documentaries convey a vivid picture of a particular issue. However, as only the participants’ voice is used, they protect the interviewees’ identity better than video-documentaries, allowing those who have already abandoned the tradition to speak out and share their experience, thus providing role models closer to real life for other women and men who are considering the choice of giving up the practice particularly in rural areas.

	Dr Amal Mahmoud Abdalla Secretary General of National Council for Child Welfare
Sudan Saleema – Government of Sudan / UNFPA-UNICEF Joint Programme on FGM/C 

Many efforts have been exerted by Sudan government and CSOs to ban FGM/C and change attitudes towards the practice as harmful social norm deeply rooted throughout Sudan. This led to the adoption of the National Strategy for abolishment of FGM/C with a strategic Goal “Sudan free of FGM/C in a generation“(2008-2018).  The national Saleema campaign was launched in December 2009 by National Council for Child Welfare promoting positive social values for uncut girls. Saleema is an innovative campaign that initiates discussions within families for unheard voices, trying to promote the value and pride for the families that do not cut their daughters and encourages collective abandonment of FGM/C.




	Poonam Muttreja Executive Director, Population Foundation of India
Main Kuch Bhi Kar Sakti Hoon ‘I a Woman Can Achieve Anything’ 

This initiative is titled Main Kuch Bhi Kar Sakti Hoon (I a Woman Can Achieve Anything). It is a popular culture serial (supported by radio, mobile and inter personal communication) that aims to increase women’s agency, enhance knowledge and change perception and attitudes on child marriage, age at first pregnancy, sex selection and quality of care to eventually contribute to improving demand, access and quality of reproductive health services in India. 


	Bruktawit Tigabu Tadesse Co-founder, Whizz Kids
Involve Me Watch Me – Whizz Kids Workshop, Ethiopia 

The Whiz Kids Workshop film, entitled ‘Involve Me – Yemeserach,’ highlights children’s work in addressing issues such as exploitation and early marriage. It is a show based on children aged 10 – 15 making one-minute videos about their lives.


	Efua Dorkenoo Programme Director, End FGM/C  Social Change Campaign
Using media, communications and branding to build a global movement for social change from the bottom up – Africa/Global 

Towards Ending Female Genital Mutilation/Cutting (FGM/C) in Africa and beyond is a programme supported by the UK Department for International Development (DFID) that supports efforts to end FGM/C, with a vision to seeing
an end to the practice in one generation. It will do this through catalysing a global movement to end FGM/C, programming for social change targeted at community level, building a supportive enabling environment for social change, and research and learning to create an evidence base for future work.
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