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Cancer Research UK is the largest fundraising charity in the UK by some margin, raising £460 million in 2012/13. Our mission is to save lives from cancer and in 2012/13 we spent £351 million on research in institutes, hospitals and universities across the UK1. We are the largest charitable funder of cancer research in the world, funding more than half of all UK cancer research. Our life-saving work relies on donations from our supporters as we receive no Government funding for our research. We often receive requests from volunteer fundraisers and corporate partners to run lotteries. Our partnerships and volunteer fundraising, including some lotteries, raised £39.7 million towards our life-saving work last year. 

Cancer Research UK is supportive of Government proposals to simplify rules around lotteries to make it easier for voluntary groups and commercial organisations to raise money for charity. We agree with the proposals set out in the consultation (to permit lotteries that are incidental to commercial events, and to allow the results to be announced away from the event; and to allow private society, work, and residents’ lotteries to be promoted for any charity or good cause). 
Currently when supporters contact us in regard to different types of lottery, we either direct them to the local authority and gambling commission, or supply them with our own in-depth guidance, as appropriate. These proposals mean that more of our partners and volunteers will be able to hold lotteries to fundraise for Cancer Research UK, and will also maximise donations received for lotteries that already take place. 

While these proposals are welcome, we wish to ensure that they continue to protect the credibility of fundraising and maintain public trust in the charity sector. It is important that as part of the reform of the regulations, safeguards remain to ensure that donations reach the cause they are intended for. 

We currently have robust standard processes to manage existing risks around this issue of fundraising credibility. Government should accompany these changes with best practice guidance to support organisations reviewing internal processes. This could consider how appropriate checks are made, to ensure that the proceeds from a lottery are donated to the correct charity or good cause.
