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PREFACE

This Guide is a supplement to the Guide to Professional Conduct and Ethics issued in December 1998.   It provides additional guidance in relation to advertising and publicity and hospitality and other benefits.

However, practitioners should be aware that it is the Guide to Professional Conduct and Ethics which principally governs the conduct of practitioners and they should have particular regard to the overriding effect of the five fundamental principles of Integrity, Objectivity, Competence, Due Skill and Courtesy, as set out therein.

ADVERTISING AND PUBLICITY

Subject to the guidance which follows, a practitioner may seek publicity for and/or advertise his or her services, achievements and products in any way consistent with the dignity of the profession but should not project an image inconsistent with that of a professional person bound to high ethical and technical standards.

(1) Advertisements must comply with the law and should confirm as appropriate with the requirements of the Advertising Standards Authority and the Independent Television Commission and Radio Authority code of Advertising Standards and Practice, particularly as to legality, decency, clarity, honesty and truthfulness.

(2) An advertisement should be clearly distinguishable as such.

(3) The preceding considerations apply equally to brochures and other marketing material, including letterheads.

(4) If reference is made in promotional material to fees, the basis on which fees are calculated, or to hourly charging rates, the greatest care should be taken to ensure that the reference does not mislead as to the extent of the services included in such reference.  The danger of giving a misleading impression is particularly pronounced when constraints of space limit the amount of information which can be given.  For this reason it will seldom be appropriate to include information about fees in short advertisements.

(5) A practitioner may be required to support or justify the accuracy of any statements made in any promotional material issued by him or her or on his or her behalf.

HOSPITALITY AND OTHER BENEFITS

(1) A practitioner should be aware that a self-interest threat (as defined in the Guide to Professional Conduct and Ethics) arises when he or she or a principal or employee of his or her practice, receives goods or services or hospitality from any party connected with an insolvency where the practitioner has been appointed.

(2) Accordingly, these should not be accepted by a practitioner, or a principal or employee of his or her practice, unless the value of any benefit is modest.

nb: Any enquiries arising from this Guide should be addressed to:

The Insolvency Practitioner Policy Section

The Insolvency Service

Area 5.6

PO Box 203

21 Bloomsbury Street

London WC1B 3WQ

Telephone: 020 7291 6772

Fax: 020 7291 6773
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