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Home Office
4th Floor Fry
2 Marsham Street
London
SW1P 4DF
ALDI UK
31st January 2013

Please find attached with this letter ALDI’s response to the Home Office consultation on policies to cut
alcohol fuelled crime and anti-social behaviour.

ALDI is grateful to the Home Office for the opportunity to set out its views on the possible introduction of a
minimum unit price (MUP) for alcohol, alongside wider questions around licensing.

Our primary focus is on the introduction of an MUP. We believe that this would be an inefficient tool to
achieve the government's stated aims of reducing drink-related crime and hospital admissions. Instead, it
is likely to disproportionately penalise people on low incomes as well as undermine ALDI's business model
of delivering quality products at low prices.

We hope that our evidence makes our position clear but would be happy to give further evidence if

required. If you would be interested in discussing these matters further_

Yours sincerely,

Regisiered Office: Holly Lane, Atherstone, Warwickshire Cv9 250
Registered Number: 2321869
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ALDI RESPONSE TO HOME OFFICE CONSULTATION ON ALCOHOL STRATEGY TO
CUT ALCOHOL FUELLED CRIME AND ANTI-SOCIAL BEHAVIOUR

Preamble

ALDI is grateful to the Home Office for the opportunity to set out its views on the possible
introduction of a minimum unit price (MUP) for alcohol, alongside wider questions around
licensing.

Our primary focus is on the introduction of an MUP. We believe that this would be an
inefficient tool to achieve the government’s stated aims of reducing drink-related crime and
hospital admissions. Instead, it is likely to disproportionately penalise pecple on low incomes
as well as undermine ALDI’s business model of delivering quality products at low prices.

For example, at 45p, it would drive up the cost of ALDI’s entry level Scotch whisky from
£10.32 to £12.60, and vodka from £8.12 to £11.80. ALDI's Brasserie Beer Blonde would see
an increase from £1.99 to £2.34 for 8 x 250ml.

l.ooking at our wine ranges — which are a strong exempilification of our approach to providing
quality products at an affordable price — over half of our range would face an increase. The
average retail price of a bottle of wine would increase from £4.43 to £4.80 - an increase of
8.4%.

While our competitors’ products would face a similar hike as a result of the introduction of an
MUP, ALDI is particularly concerned regarding the potential impact on supermarket own-
label products. If there is a reduced price differential between own-label and branded items
as a result of an MUP, then consumers would be more likely to opt for the branded version.
This clearly undermines ALDI’s business model.

ALDI wouid also be doubly disadvantaged if multi-buy promotions are permitted to continue
following the introduction of an MUP. This is because it does not use alcohol multi-buy
promotions to boost sales, unlike many of its competitors. Multi-buy promaotions in general
encourage shoppers to buy more of a product than they might need, whereas ALDI's focus
is on providing quality products at low prices every day.

Whilst we will always be competitive on price ALD! does not compete in the low price, low
quality market. Our 30 year old whisky, retailing at £49.99 illustrates the quality position we
strive for.

Below, ALDI has set out responses to the MUP and multi-buy questions included in the

consultation. We hope that they make our position clear but would be happy to give further
evidence if required.

Consultation Question 1: Max 200 words

Do you agree that this MUP level would achieve these aims (i.e. reducing drink related
crime, rising levels of drink related hospital admissions and the availability of irresponsibly
priced alcohol)?

No. ALDI does not believe that minimum unit pricing will tackle the underlying cause of
irresponsible drinking in the UK. ALDI is a responsible retailer and we acknowledge we have
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a role in tackling alcohol abuse in the UK. However, the only meaningful long-term way to
address the UK’s drinking culture is through information and education.

We have actively supported the public health Responsibility Deal via alcohol pledges such
as the unit reduction pledge, responsible advertising and marketing pledge, and support for
the Drinkaware Trust.

Minimum unit pricing will penalise the majority of the population who drink responsibly. This
is underlined by the General Lifestyle Survey 2010 published in March 2012 that indicates a
small but steady decline in alcohol consumption. The numbers of men and women who
consume more than the weekly recommended limits is falling and the vast majority of people
drink within the safe weekly limits.

Consultation Question 2: Max 200 words

Should other factors or evidence be considered when seftting a minimum unit price for
afcohol?

It is important to consider the impact of an MUP on supermarket own-label products. If there
is a reduced price differential between own-label and branded items as a result of an MUP,
then consumers would be more likely to opt for the branded version. This clearly undermines
ALDI’s business model which focuses on providing quality products that are like the leading
brands, only cheaper.

There are also other, more efficient ways to tackle the drink-related societal problems.

With this is mind, ALDI] was a willing signatory to several Responsibility Deal pledges closely
related to helping people drink responsibly. In particular, the alcohol unit reduction pledge
will help bring about significant progress in this area. As part of this work, ALD] is
establishing its own brand of lower strength wine products - ‘Hope River: Siiver Series’ - at
5.5% abv. We have also stocked various seasonal low alcohol options such as our 4%
British Made Sparkling Rosé in summer.

Consultation Question 3:

How do you think the level of minimum unit price set by the Government should be adjusted
over time?

If the Government does elect to introduce a minimum unit price, it should be reviewed after a

set period of 12 months to verify if it has had any negative impact on responsible
businesses.

Consultation Question 4:

The aim of minimum unit pricing is to reduce the consumption of harmful and hazardous
drinkers, while minimising the impact on responsible drinkers. Do you think that there are
any other people, organisations or groups that could be particularly affected by a minimum
unit price for alcohol?
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There is a common misapprehensiaon that problem drinking is largely confined to low income
groups and that therefore, the introduction of minimum unit pricing will help tackle the issue.
However, the Lifestyle Survey paints a different picture: managerial and professional
households were more frequent and heavier consumers of alcohol than those in the manual
household group.

However, higher income groups would be much less likely to change their consumption
levels in response to MUP. Therefore MUP would disproportionately impact the least well off
- those whose disposable income is already under severe pressure.

Multi-buy promotions - A ban on multi-buy promotions in the off-trade

Ordinarily ALDI would not comment on a discussion on multi-buy promotions because it
does not use them to sell alcohol products (or any other type of products). Our approach,
which clearly resonates with the British public, is to offer quality products at everyday low
prices. :

However, if multi-buy offers are allowed to continue following the introduction of an MUP,
ALD}I would be doubly disadvantaged compared to its competitors because it does not use
them to encourage shoppers to buy more than they need. It would provide ALDI's
competitors with an unfair advantage. '

ENDS
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