Public Data Group - Frequently Asked Questions

1. How does the Public Data Group (PDG) affect customers of the individual PDG organisations?

On a day-to-day basis, customers’ relationships with the individual PDG organisations remain the same. But the PDG is creating new opportunities for both current and potential new customers to:

· benefit from increased services and, where appropriate, reduced prices resulting from any efficiencies
· work with the PDG organisations on new products
· help to establish the importance of the organisation’s data and services to the UK economy, both current and potential
2. How has it affected the individual organisations?

On a day-to-day basis, the organisations remain much the same. But the organisations are now working more closely with the overall aim of maximising their contribution to the UK economy.

3. Can outsiders help in the PDG?

Yes. The PDG needs more than just its individual organisations to make it a success. It needs:

· customers to collaborate with the individual organisations on new products
· data users and experts to help build a better picture of the economic impact of the organisations’ data and services, both current and potential
4. Surely it doesn’t cost much for the PDG organisations to produce their data? Why can’t it all be given out for free?

Collecting data costs money, especially if it’s going to be relied upon for important decisions every day. It’s therefore important to maintain the quality of each organisation’s data. For example:

· Companies House data allows lenders to make better decisions about companies to lend money to
· Land Registry data is vital to both home owners and businesses
· Met Office data saves lives, protects property and increases UK prosperity
· Ordnance Survey's data is relied on by government, businesses and individuals
The PDG organisations don’t just produce data; they actively work with their customers to maximize the economic impact of their data and services. Without the focus of the PDG organisations, many of the organisations’ current data markets would not exist.

Additionally there may be times when public data cannot be released for free due to privacy or data protection issues.

5. But hasn’t the public sector already paid for the data?

No. The public sector pays for some data, but this doesn’t cover the costs of a lot of it. The remaining costs are recovered by charging other users for some of their data and services.

6. The maximum benefit to the UK economy would come from releasing all public data for free. Why isn’t the PDG doing this?

To release all of the PDG organisations’ data for free, the government would have to significantly increase taxpayer funding to these organisations. Alternatively, the government would have to allow the organisations to use revenue from some customers to subsidize giving out data for free.

The government is committed to maximizing the economic impact of the data of the PDG organisations. But there’s not currently sufficient evidence to justify replacing private sector funding for these organisations with state funding. And it’s also not fair to allow the organisations to subsidise one set of customers by overcharging another set of customers.

The Trading Funds both meet market needs and stimulate the growth of new markets. They make their data as widely available as possible, making it available for free where there is a demonstrable economic case of the benefits for doing so. The PDG organisations are very keen to work with data users and experts to build a better picture of the economic impact of their data and services, both current and potential impact in the future. 

7. What incentive do these organisations have to be efficient?

These organisations have purposefully been set up to have:

· expert management teams
· strong non-executive boards to provide advice to, to scrutinize and to challenge those management teams
· a strong customer voice for each organisation, for example by the creation of a separate Data Strategy Board to act very actively as the government customer for both the Met Office and Ordnance Survey
· regular oversight by ministers, including signing off of annual targets and longer-term business plans
The PDG encourages the organisations to continuously push to become as efficient and effective as possible, while never compromising the quality of their products.
